, 


‘ ry hk’ t 
Ly i/i 


Mass Lubrication--Page 10 


Automotive 


Founded 1925 


Bai 


rs Th 


PUBLIC LIBRA 
JULL] 


DETR AIT 


1936 


ny 


y News» 


The National Newspaper of America’s Greatest Industry 


Vol. 11, No. 2320 


DETROIT, SATURDAY, JULY 11, 1936 


$6 Per Year, 10c Per Copy 


| DROUGHT THREATENS SALES 


GM June Sales Set Record 


Sparks 


High Price Cars Gain 
Pierce-Arrow Progress 
Soap Box Derbyites 
All-Star Tandem 
“Doc” Gilpin Returns 


swore 


By 


Chris Sinsabaugh 


RTHUR CHANTER, president 

of Pierce-Arrow, after study- 
ing his charts and graphs and do- 
ing a side line of crystal gazing, 
opines that the 
quality car 
is regaining its 
place in the 
automobile s un. 
His study of 
registration fig- 
ures, he told me, 
showsthat 
whereas the cars 
up to a list of 
$1,000 showed an 
increase of 20 
per cent for the 
first four 
months of this year over the cor- 
responding period of '35, the cars 
above that jumped 75 per cent, in 
both cases using the five-pas- 


senger sedan as the yardstick. 
* * 7 


Arthur Chanter 


WHICH LEADS Chanter to be- 
lieve the buying public is gradu- 
ally opening its purse and buying 
cars in the quality group. Among 
these lines, he reports Pierce- 
Arrow is enjoying a recovery 
more rapid than the total increase 
in its price class, though it is 
making nothing at a lower factory 
list than $3,195—that for the five- 
passenger eight-cylinder sedan. 

“During the first quarter of 1936 
Pierce-Arrow’s proportion of the 
total sales made in its price class, 
which is $2,700 and up, was 41 
per cent greater than its share of 
the business in this bracket for 
the same period in 1935, and the 
preliminary figures for the second 
quarter show the percentage even 
greater,” he said, while his two 
aides, Tom O’Rourke and Paul 
Fitzpatrick, nodded their heads in 
approval. <= 3 

AND THEN, figuratively speak- 
ing, he turned the hands of the 
clock back to the pre-depression 
days with an analysis of condi- 
tions then and leading up to to- 
day’s market. Sez he: 

“The market for cars in the 
price class above $2,700 did not 
suffer the precipitous fall after 
the break in 1929. Both 1930 and 
’31 were relatively good years. 
This lag in feeling the full effects 
ef the depression was also char- 
acteristic, however, of the recovery 
of the market for fine cars. The 
industry as a whole commenced to 
recuperate after the bank holi- 
day in 1933, but almost the entire 
gain in ’34 was confined to cars 
under $700. The large percentage 
gained in ’34 was in cars between 
$700 and $1,200 and in ’35 it was 
the cars between $1,200 and $1,800 
that showed the major pick-up. 

“Right up to the end of, 1935 

(Continued on Page 12, Col. 1) 


New High Mark] 
Is Established 
With 217,931 Units 


NEW YORK.—Displaying 
an unusual contra - seasonal 
strength, General Motors 
June. sales established an all- 
time high for the month. 

Sales to dealers in the U. S. as 
well as sales to all dealers 
in this country and Canada to- 
gether with overseas shipments 
also established a new high mark 
for the month. 

June sales to dealers in the 
U. S. and Canada, together with 
shipments overseas, totaled 217,- 
931 compared with 181,188 in June 
a year ago. Sales in May were 
222,603. Sales for the first six 
months of 1936 totaled 1,170,168 
compared with 888,560 for the 
same six months of 1935. 

Sales of GM cars to consumers 
in the U. S. totaled 189,756 in June 
compared with 137.782 in June a 
year ago. Sales in May were 194,- 


(Continued on Page 14, Col. 1) 


AMA to Niles 
Future, Problems 
At Detroit Meet 


NEW YORK.—Leaders of the 
motor industry will discuss their 
problems at the annual session of 
the Automobile Manufacturers’ 
Assn., at Detroit on July 15. 

Recovery progress of the indus- 
try and the outlook for its future 
operations will be discussed by 
Alvan Macauley, president of 
Packard and of the association. 
Other prominent leaders of the 
industry who are expected to par- 
ticipate in the session with re- 
ports on various phases of 
the industry’s operations and 
problems include William S. 
Knudsen, K. T. Keller, Paul G. 
Hoffman, R. H. Grant, Charles 
F. Kettering, C. J. Jolly, Pyke 
Johnson, C. W. Nash, Joseph E. 
Fields, M. L. Pulcher and R. F. 
Black. 

Knowledge that their factory 
sales operations set a new all-time 
record for the month of June and 
that applications for car and truck 
exhibit space at the next National 
Automobile Show in November 
are far in excess of the amount 
of space available accounts for 
the optimism of both the car and 
truck producers on the eve of the 
annual session. 

Drawing of space locations for 
the show will be a feature of the 
session next Wednesday along 
with the annual election of offi- 
cers and directors. 





FROM DOWN UNDER came J. H. Rhodes, left, Oldsmobile dis- 
tributor in Melbourne, Australia. He is shown here being greeted by 
C, L. McCuen, Olds president. Rhodes’ visit was to acquaint himself 


better with the industry. 


1935 Total Regi 


26,220,052 


WASHINGTON.—Total registra. | 
tions of motor vehicles in the| 
United States in 1935 were the | 
third highest in the history of | 
the industry with final count | 
showing 26,221,052, according to a| 
report of the United States Bureau | 
of Public Roads released Friday. 
This total is an increase of 5 per | 
cent over 1934 and a gain of al-| 
most 3,000,000 units over the de-| 
pression low of 23,827,290 units in| 
1933. 

The two years which exceeded 
the 1935 total were 1929 with a} 
count of 26,501,443 and 1930, the 
record year, with 26,545,281. Total 
commercial car registrations in| 
1935 set an all-time high record 


The Top Ten 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today. 
1936 --- 1935 
Pos. Make Pos. 
1—441,990 Chev. 255,985— 2 
2— 346,684 Ford 417,123— 1 
3—214,113 Plym. 178,462— 3 
4—107,641 Dodge 80,739— 4 
5— 90,478 Olds. 66,495— 5 
6— 75,328 Pont. 62,325— 6 
7— 68,247 Buick 28,207— 8 
8— 46,066 Huds.* 33,626— 7 
9— 29,413 Stude. 17,646—10 
10— 25,552 Chrys. 19,934— 9 
*Includes Terraplane. 
Total All Makes 
1,539,423 1,221,704 


See Total Registrations to Date, 1936- 
1935, pages 16 and 17, this issue. 


a 











| gain 


|} June than 
| so far this year, W. 
| general sales manager, announced 





istration of 


Is Third Best 


for the industry with the count 
placed at 3,655,705 against the pre- 
vious record of 3,486,019 in 1930. 
Passenger car registrations which 
totaled 22,565,347 in 1935 compare 
with the previous record year of 
1929 when 23,121,589 units were 
booked. 

The Bureau report which is 
based on information from the 
| various state registration depart- 
;}ments also points out that regi- 
| stration revenues, fees, etc., 
}amounted to $322,776,536. States 
| with the greatest percentage of 
increase in registrations were 
Montana 16.7 per cent, South 
Carolina 16.3, New Mexico 11.5 
and Louisiana 10.2. Eight states 
ended the registration year in 


| February or March of 1936. 


The gain in registrations of 5 
per cent closely paralleled the 
in gasoline consumption of 
6.4 per cent. 


| ‘Buick Used Car 


Sales Set Record 


FLINT, Mich.—Buick dealers 


| throughout the country sold more 


used cars in the last 10 days of 
in any 10-day period 
F. Hufstader, 


today. 
A total of 12,304 used cars, hav- 


|ing an aggregate value of $4,921,- 
| 600, were sold between June 20 
and June 30. This compares with 


only 4,328 used cars in a similar 
period a year ago and exceeds the 
(Continued on Page 4, Col. 5) 


Dealers H Hopeful 
That Rain, Relief 
Will Save Market 


ADN Telegraphic Survey 
Shows Situation 


To Be Grave 


By BILL CALLAHAN 


DETROIT. — While deal- 
ers in drought afflicted areas 
fear the further prolonga- 
tion of the current heat 


wave will have serious af- 
fect on passenger car and truck 
sales late this summer and fall 
they are still hopeful that a turn 
in the weather and the artificial 
relief measures being instigated 
by the government may still save 
a good portion of their market. 
The most seriously affected states 
are those in the north central 
region and through the middle 
west where in addition to the dry 
spell crops are being menaced by 
grasshoppers and other pests. 

A telegraphic survey by Auto- 
motive Daily News among deal- 
ers in these areas indicate that 
many still hope that some of 
their crops can be salvaged if 
rain arrives within the next few 
days. Scattered showers late this 
week brought only small relief. 
Many trucks are being pressed 
into the service of relief agencies 
now operating but it is under- 
stood that most of these vehicles 
are used units. 

Outside the badly hit drought 
areas, however, dealers expect 
that the higher prices farmers in 
the more fortunate districts will 
receive for their present crops 
will greatly broaden their market 
during the late summer and fall. 
. Cok, 3) 


(Continued on Page 


Hupp as 
Thomas Bradley 
Executive V -P 


DETROIT. Directors of the 
Hupp Motor Car Co., at a meet- 
ing held last Wednesday, named 

as executive 

vice - president, 

Thomas Bradley 

who has been 

serving as vice- 

president in 

charge of manu- 

facturing and 

purchasing. E. 

G. Grey was 

named as assis- 

tant treasurer. 

This action fol- 

lowed the death 
on Tuesday of 
president and 


Thomas Bradley 


Wallace Zwiener, 
treasurer. 

At the time this announcement 
was made, it was stated that the 
factory is pushing the develop- 
ment of its 1937 models and that 
space has been applied for in the 
New York national show, at 
which time the line will be put 
on display. 





Affects Automotive J obbers 


By MEL ADAMS 


CHICAGO.—An analysis of the 
Robinson-Patman Price Discrimi- | 
nation Act with particular refer- | 
ence to its significance to automo- | 
tive jobbers has just been made 
and supplied to members by the 
Motor and Equipment Whole- 
salers’ Assn. A message to the 
trade by B. W. Ruark, general 
manager of MEWA, states that 
“it is doubtful if any legislation 
having such tremendous implica- 
tions to business interests has 
been passed in recent years.” 

The association reminds mem- 
bers that the jobber must keep 
in mind his position under the act 
as both buyer and seller. It adds: 

“While your selling operations 
may be entirely within your 
state, your buying operations are 
necessarily most largely inter- 
state, and these operations par- 
ticularly cause you to be subject 
to the prohibitions and penalties 
of the act. 

“The bill does not _ prohibit 
quantity discounts where they 
are based upon differences in 
cost of manufacture and distribu- 
tion, but it does prohibit a manu- 
facturer from giving a discount 





to one customer without giving 
the same discount to another 
customer who purchases the) 
Same quantity under the same 
conditions. The bill permits dif- | 
ferentials but prohibits discrimi- 





nation.” It is pointed out that 
price changes are _ permissible 
from time to time “in response to| 
changing conditions in the mar- 
ket for goods involved, such as 
deterioration, obsolescence, dis-| 
tress sales or sales in good faith | 
because of continuance of busi- 
ness in the goods involved. 

“The practical effect of the 
brokerage section of the act is to 
declare it unlawful for a seller to 
pay brokerage commissions to 
purchasers or to agents or inter-| 
mediaries subject to their direct 
or indirect control. The act also 
makes it unlawful for a _ pur- 
chaser to receive the benefit of 
such brokerage payments. or 
commissions.” 

Vigorous enforcement of the 
act is predicted by the MEWA. 


7 Wells, 
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Price Discrimination Act Analyzed by Wholesalers 
MEWA Explains How Bill | 
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By Studebaker 
Up 82% in June 


SOUTH BEND.—Paul G. Hoff- 
man, president of the Studebaker 
Corp., reports total June sales of 
passenger cars and trucks, includ- 
ing exports, at 82 per cent ahead 
of June, 1935. For the first six 
months sales were 59 per cent 
ahead of last year. Sales for June 
and for the six months period for 
eight years were given by Hoff- 
man as follows: 

June 6 Months 

10,639 61,172 

5,163 33,711 
33,784 
33,315 
22,593 
29,972 
29,969 
47,581 


Retail deliveries of Studebaker 
in the United States only totaled 
7,729 for June, an increase of 85 
per cent over the 4,177 unit de- 
livered in June, 1935. This ‘ex- 
ceeds every June since 1928. Re- 
tail deliveries in June, 1929, were 
7,713. 


Ford V-8 Sales 
Are Up in June; 
Best Since 1930 


DEARBORN.—Retail deliveries 
of Ford V-8 passenger cars and 
commercial vehicles in the United 
States during June were the larg- 
est for any June since 1930, it was 
announced this week at the home 
offices of the Ford Motor Co. here. 
The total for the month was 108,- 
379, and contrary to the usual 
seasonal decline at this time of 
year, was an increase over the 
May total. 


Taudie 


Distributor, Retires’ 





LOUISVILLE, Ky. Prince 
Wells, who has been in the auto- 
mobile business here since before 
most of us were born, and who 
before that furnished Louisville 
wheelmen with their bicycles and 
taught them to play golf, has re- 
tired at the age of 70. 


Wells was one of the first auto- 
mobile dealers in the city and the 
surviving veteran of them all. Ex- 
cept for a short period, many years 
ago when he had a Ford agency, 
Wells spent all of his business 
life: handling one line of cars— 
the Rambler and its successors 
the Jeffrey and Nash cars. 


Back in 1882-1883 Prince Wells 
was a professional bicycle rider 
and during the eighties he ex- 
hibited in practically every large 
city in the country. Returning to 
Louisville in 1890 he opened a 
bicycle store to handle Rambler 
bicycles—one of the most popular 
makes. 

He opened a school for bicycle 
riding in the basement of his 





store and this innovation proved 
highly popular. He added the A. 
G. Spalding line of sporting 
goods and when golf became pop- 
ular it was through his efforts 


that the first golf course was laid 
out in Cherokee Park. 

Then came the automobile. 

Prince Wells expanded and 
grew with the enormous growth 
of the automobile industry. He 
served for more than 24 years as 
president of the old Louisville 
Automobile Dealers’ Assn, which 
staged all the automobile shows 
and which acquired and operated 
the United Storage Co. for the 
storage of automobiles. 

During his entire 47 years in 
business, Prince Wells has been 
with three of the big firms of the 
industry, first, Gormully & Jeff- 
rey, known commonly as G & J, 
later the Thomas B. Jeffrey Co. 
and finally C. W. Nash. He has 
continued with Nash until the 
present when Nash is announc- 
ing his 20th anniversary of the 
founding of the Nash Motors Co. 

The assets of Prince Wells are 
now being liquidated and the 
Nash company will soon an- 
nounce its new distributor in 
Louisville. 

Meanwhile the veteran and his 
wife will take a little vacation, 
their first in his many years his- 
tory as a distributor. 











: Wh 
DODGE TRUCK CARAVAN 


KANSAS CITY REGION DEALERS. JULY 9% 1936 


KANSAS CITY REGION dealers who took part in the big Dodge truck driveaway which left here 
Friday for the Kansas City territory. The driveaway included 260 trucks and was over a mile long. 


Holler Credits Chevrolet 
Dealers with Record Sales 


DETROIT. In a statement 
analyzing Chevrolet’s success dur- 
ing the first six months of 1936, 
which saw new records estab- 
lished for four different months. 
and for the second quarter and 
the first half of the year, William 
E. Holler, vice-president and gen- 
eral sales manager yesterday gave 
credit to the company’s nation- 
wide organization of 10,000 deal- 
ers. 


“The dealers share with the 
product itself and the manufac- 
turing organization that has had 
to reach new production peaks to 
supply the demand, in the credit 
for breaking records that have 
stood ever since 1928 and 1929, 
the boom years of the industry,’ 
said Holler. “The end of the first 
half of the year finds Chevrolet 
dealers in a position to carry on 
profitably during the second half 
of the year. They are in a par- 
ticularly favorable position with 
regard to used car stocks which 
they have reduced by 44,500 units 
during the last four months, in 
spite of the great number of cars 
taken in trade during these peak 
sales months. 

“Until this year, the best first | 
six months’ period of any year in 
the history of Chevrolet was that 
of 1928, with a total of 582,964 new 
car sales. This year, to the end ot 
June, total new car sales were 
664,794, a gain of 81,830 over the 
old record. 

“Four 
half of the current year monthly | 





sales totals surpassed the highest | 


record for any one month in pre- 


vious years. The last four months | 
beginning with March now stand | 
as the four greatest sales months | 
March sales were 126,- | 
059, April 133,681, May 129,814, and | 
three | 


of all time. 


June 129,146. The last 
months thus gave us a total of | 


392,641 for the second quester of | 





eda ie 
Delivery Mark 
First 6 Months 


DETROIT. M. M. Gilman, 
vice-president and general man- 
ager of Packard Motor Car Co., 
announced today that the com- 
pany’s deliveries for the first half 
of the year had exceeded all pre- 
vious records. The total of 33,107 
cars compares with 17,287 for the 
corresponding period last year, an 
increase of 91.5 per cent, and is 
30 per cent higher than the pre- 
vious all-time high record estab- 
lished in the first six months of 
1929. 


June was the sixth consecutive 
month this year showing an in- 
crease in deliveries over the cor- 
responding month of 1935. De- 
liveries for the month totaled 
6,005 cars, compared with 5,057 
cars in June, 1935, an increase of 
18.7 per cent. 


times during the first | 





the year, averaging more than 
130,000 units per month. 

“The dealers’ performance in 
selling new cars was paralleled by 
their achievement in used car 
merchandising. They set a new 
record in June by selling 237,940 
used cars, bringing the total for 
the first six months to 1,146,450. 
“Thus in six months the dealers 
have delivered a grand total of 
1,811,244 new and used cars and 
trucks. 


AMA Reports 
June Sales at 


All-Time High 


DETROIT. 
Automobile Manufacturers Assn. 
shipped more motor vehicles 
June than in any previous June 
in the history of the organization, 
the preliminary estimate released 
by the association this week re- 


| veals. 


The association placed June fac- 
an increase of 34 per 


last year. June sales were only 2 
per cent under the 
month. 

On the basis of this esti- 
mate association members shipped 
1,963,422 cars to their retail out- 


| lets during the first six months of | 


| this year—an increase of 28 per 


Members of the | 


| Wallace Zwiener 





previous | 


Wallace Zwiener 
Hupp President 


Dies in Detroit 


DETROIT. — Wallace Zwiener, 
president of the Hupp Motor Car 
Corp. since May 13, this year, died 

Tuesday follow- 
ing an operation 
a few days ago. 


He had been ill # 


two weeks. 

Mr. Zwiener, 
who was 53 
years old, began 
his career in the 
automotive in- 
dustry in 1918, 
as assistant 
comptroller of 
the Chevrolet 
Motor Car Co. 

In 1921 he resigned to become 
comptroller of Durant Motors, Inc. 

He joined the Continental Mo- 
tors Corp., in 1931 as comptroller 


in | 2nd held that position until 1934 


when he left to become treasurer 


| of Hupp. When that company was 


re-organized six weeks ago, Mr. 
Zwiener was named president. 


| Willys Seinen Export 


tory sales of its members at 367,- | 
303 units 
|} cent over the corresponding month 


Sales Increase 35% 
TOLEDO.—Export shipments of 


| Willys-Overland cars show an in- 


crease of 35% per cent for the six 
months ending June 30, 1936 over 
the corresponding period of 1935, 


|according to a statement from 


David R. Wilson, president. 
Production schedules for both 
export and domestic orders are 


cent over the corresponding pe-| being kept at peak with indica- 


riod of last year. 


| tions that this situation will con- 


The association’s report which | tinue through the summer months, 
| covers the operation of all but one | | Wilson says. 
of the major motor vehicle pro- 


ducers in the United States, 
summarized below: 
June, 1936 
May, 1936 
June, 1935 
6 months, 1936 
6 months, 1935 


367,303 

375 032 

274,093 

cencneka 1,963,422 
1,535,761 


1S | 


| 


Thoen Named 


RACINE, Wis. — Herman Thoen, 
formerly of the International Har- 
vester Co., and later with the Per- 
fex Radiator Co., has been appointed 
sales engineer "in the automotive 
division of the Modine Mfg. Co. 





H udson Motor Pre pares 
Special Vacation Service 


is m-| is available to tourists in every 


DETROIT—Recognizing the im- 
portance of the “tourist industry” 
to the country at large and its 
close relation to the automotive 
industry, Hudson Motor Car Co. 
has taken steps to insure care- 
free travel for the tourists who 
are traveling this year in Hudson 
and Terraplane cars. Under the 
direction of T. H. Stambaugh, its 
general service manager, it has 
prepared a special program to as- 
sist its dealers throughout the 
country in caring for the needs 
of tourists who visit their estab- 
lishments. 

This program provides for quick 
service on cars of tourists so that 
they will not be delayed and for 
providing them with road and 
route information along the way. 
Through its nation-wide network 
of more than 3,000 dealers, service 


; section of the U. S. 


Another feature which is being 
stressed this year by Hudson is a 
vacation inspection for Hudson 
and Terraplane owners. Under 
this plan, cars of owners who are 
on the eve of departing on vaca- 
tion trips will be carefully 
checked and the owner will be 
advised as to anything that is 
needed before leaving on his trip 
so that he may have a care-free 
vacation. 


To Reopen Plant 


LIMA, O. — Jobs for several hun- 
dred employed men appeared prob- 
able here with the announcement 
this week of the Westinghouse Elec- 
tric and Mfg. Co., that it will reopen 
the automobile plant of the Relay 
Motors Corp., idle for three years. 


{ 


{ 


| 





CHICAGO.—Large used car in- 
ventories do not necessarily mean 
an unhealthy condition for the 
dealer. In fact, they are nothing 
over which to become alarmed 
providing sales run at a satisfac- 
torily higher rate than that at 
which stocks of used cars have 
accumulated. 

Pointing out that too much em- 
phasis may be placed upon used 
ear inventories per se, Milan V. 
Ayres, secretary and analyst of 
the National Assn. of Sales Fi- 
nance Companies, discusses “Deal- 
ers’ Used Car Stocks” in the cur- 
rent issue of Time-Sales Financ- 
ing, the official organ of the as- 
sociation. 

“Used car stocks in the hands 
of dealers have been greater this 
year than ever before,” states 
Ayres. “Does that fact justify 
fear for the dealers’ solvency? No, 
it does not, because used car sales 
have also been greater than ever 
before. 

“Obviously, it is not the size of 
stocks alone that is important, 
but rather the relationship be- 
tween the number of cars in stock 
and the number being sold.” 

Ayres uses the records of St. 
Louis and San Francisco as fair 
examples and with the aid of 
charts cites the fact that reports 
of dealers to their associations 
show stocks of used cars in May 
to be two and one-half times as 
great as in May, 1933. Yet, due to 
higher sales, the ratio of inven- 
tories to sales was not too high. 
The figures show that normally 
the inventory-sales ratio in these 
cities drops from 153 per cent in 
January to 97 per cent in June 
and rises again to 164 per cent in 
December. 

Ayres declares this has been 
found typical of most cities 
throughout the country. In Dallas 
the inventory-sales ratio amounted 
to 76 per cent in May, in Wash- 
ington to 89 per cent, in San 
Francisco to 99 per cent, in St. 
Louis to 100 per cent, in Kansas 
City to 104 per cent and in San 
Antonio to 116 per cent. 
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NASFC Calls Sales Criterion of Used Car Status 


Place Too Much Emphasis 


On Inventories, Ayres Says 





Pontiac Reports 
Sales for June 


Totaled 20,614 


PONTIAC.—Second highest June 
sales in the history of Pontiac 
were reported by dealers for the 
month just ended, according to 
C. P. Simpson, general sales man- 
ager has announced. ; 

Retail sales for the month were 
20,614 cars as compared with 21,- 
046 in May this year and with 15,- 
422 in June of 1935, Simpson 
stated. 

June went ahead of April this 
year and came within 432 cars 
of beating May. Only one other 
June — 1928, with 22,222 sales — 
went ahead of June, 1936. 

Sales for the first six months 
this year totaled 95,502, only 5,500 
less than in the first six months 
of 1929—as compared with 82,405 
in the same period last year. 

Pontiac dealers sold an addi- 
tional 35,219 used cars in June as 
compared with 24,524 last June, 
and with. 32,870 in May of this 
year, Simpson announced. Six 
months used car sales were 175,247 
units, and 114,583 in the compar- 
able period of 1935. 

Total movement of new and 
used cars by Pontiac dealers was 
196,988 in the first half of 1935 as 
compared with 270,749 in the same 
six months of 1936. 

Simpson pointed out that due 
to the earlier new car announce- 
ments and automobile shows last 
year, the company sold domestic- 
ally 125,390 of the 1936 model cars 
by July 1 this year as compared 
with 82,427 of the 1935 models 
to July 1 last year. 





Winfield S. Jewell 

LITTLETON, N. H. Winfield 
Scott Jewell, who is reported to 
have sold the first electric automobile 
in New York and for 22 years was 
known to the automobile trade as 
“Father” Jewell, died here, aged 75, 
of a heart attack. He formerly oper- 
ated automobile agencies in New 
York, Philadelphia, Detroit and Co- 
| lumbus, but had retired and lived in 
| Littleton since 1929, 








Seattle Mechanics Strike 
Ends; Shops are Swamped 


SEATTLE.—With the truce be- 
tween dealers and the mechanics’ 
union, the five-week strike came 
to an end Monday. 
shops reopened they were 
swamped with business. 

All service, parts and repair 
work spurted and it looks as 
though it will take the dealers 
weeks to catch up. 

A peculiar thing is that the in- 
dependent repair shops did not 
seem to make any gains in busi- 
ness during this period, showing 
that the car owners put off serv- 
ice and repairs aS much as pos- 
sible, 
dealer. This speaks well for the 
type of service given the car own- 
ers by the agencies. However had 
the strike continued indefinitely, 
the business naturally would have 
had to go to independent shops, 
of which there are many good 
ones in this section. 

With the national conclave of 
the Shrine opening July 13, bring- 
ing an estimated 100,000 delegates 
and visitors to Seattle, automo- 
tive ranks expect to find business 
gains. Other summer activities 
are also helping the industry. 

New car sales have been con- 
tinuing at a brisk pace. Since the 
first of July sales have been good 
in both new and used cars. At 
the end of the first three days 


When the)} 


in order to patronize his | 


Plymouth had a snug lead with 
46, compared to 43 each for Ford 
and Chevrolet. Dodge sales are 
also very good, reports S. L. 
Savidge. Pontiac is holding up 
well, with Terraplane also strong. 

Used car stocks piled up some- 
what during the shop close-down, 
as the cars could not be properly 
reconditioned for resale. Yet 
stocks are in good shape, and the 
effect of the bonus is still felt, 
especially in used cars. 

Reflecting good industrial activi- 
ties in the state is the record of 
truck sales. Chevrolet and Ford 
trucks hold the lead in the sales 
ladder. 


Inland Plant Addition 
To be Finished Oct. 1 

DAYTON, O.—Work on the ad- 
dition to the Inland Manufactur- 
ing Co. will be started at once, it 
was announced this week by W. 
S. Whitaker, president, following 
the award of the contract to 
Frank Messer and Son, Cincin- 
nati, O. 

The general contract calls for 
an expenditure of approximately 
$400,000. Approximately $350,000 
will be spent for new equipment. 
The contract calls for Oct. 1 as 
the completion date. 
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READY FOR AN INSPECTION after an 18,000 mile road test by the Texas Co. is the 1936 Stude- 
baker President shown above. In front of the car (left to right) are: George D. Keller, vice-president 
in charge of sales, Studebaker Corp.; William Harrigan, Texaco research enginer, and Dr. W. S. James, 
head of the Studebaker research laboratories. 





Plans for Service Show 


Taking Shape Rapidly 


CHICAGO.—The joint operating 
committee’s plans for the annual 
Automotive Service Industries 
show, to be held here at the Navy 
Pier, Dec. 9-13, inclusive, are rap- 
idly taking shape. In two recent 
meetings practically all of the im- 
portant rules and regulations that 
are required in order ta make the | 
show run smoothly, have been 
acted upon. 

Interesting among these is a 
new regulation which provides | 
that the joint operating commit- 
tee will refund $25 to one author- 
ized representative of each active | 
jobber member of National Stan- 
dard Parts Assn. and Motor and/|} 
Equipment Wholesalers Assn., for 





| is 


tives not to take time from jobber 
contacts during the show period 
to interview those who are de- 
sirous of securing connections 
with factory organizations. 

Cost of space in the show has 
been set at 85 cents per square 
foot, with the average standard 
booth space running approxi- 


| mately 100 square feet. 


On the basis of experience 
with the sale of ASI show space 
in recent years and in view of im- 
proving business and the cer- 
tainty of an exceptionally heavy 
jobber attendance in Chicago, it 
safe to say now that the 
“Standing Room Only” sign will 
be on display in Show Manager 


attendance as required during the A. B. Coffman's office many weeks 
first three days of the show. This|in advance of the show's actual 


regulation takes the place of pre- 
vious arrangements under which | 
refunds have been made in a) 
lump sum to each of the two as-| 
sociations and in turn refunded | 
by them to their respective mem- | 
bers. 
The only jobbers who will be| 
admitted to the show during the 


first two days, on Wednesday and | 


Thursday, will be those who are 
members of either NSPA or 
MEWA. Invited jobber guests 


will be admitted on the last three | 
days, Friday, Saturday, and Sun- | 


day, and on the final day, desig- 
nated as Trade Day, all repairmen 
will be privileged to attend. 

This year’s invited jobber guest | 
list will be compiled, as in pre-| 
vious years, on the basis of lists | 
of jobber customers supplied by 
manufacturer members of NSPA 
and the Motor and Equipment 
Manufacturers Assn., the latter 
being a joint sponsor with NSPA 
and MEWA. 

Ruling on a matter which has 
been the source of considerable 
controversy in the past, the joint 
operating committee has decided 
that members of the Automotive 
Booster Clubs who are not con- 
nected with a manufacturer mem- 
ber of either NSPA or MEMA at 
the time of the show, will be ad-| 
mitted only on Sunday, the final 
day. The decision is based upon 
the desire of manufacturer execu- 


Dodge Awarded 
Big Truck Order 


WASHINGTON. — The Fargo 
Motor Co., of Detroit, representing 
Dodge Motor Co., has been given 
an $830,000 order to _ provide 
trucks for the Civilian Conserva- 
tion Corps. 

The Dodge award was the larg- 
est in a recent $1,140,846 purchase 
of machinery and equipment 
made for the CCC by the Interior 
Department. 

Caterpillar Tractor Co. 
furnish 28 tractors for $66,756. 





will 


opening. 


Cadillac Sales 
For Six Mos. 
Increase 41% 


DETROIT. 
months of 1936, Cadillac-LaSalle 
retail deliveries registered an in- 
crease of 41 per cent over sales in 
the corresponding period of 1936, 
it is revealed by Don E. Ahrens, 
general sales manager. 

“All our products shared in the 
advance,” 
medium-priced LaSalle line, up 
through the Cadillac V-8 series 60 
and the higher-priced custom- 
built Cadillac Fleetwood group on 
the large V-8, V-12, and 
chassis. The latter group has 
staged a remarkable improvement 
of 525 per cent, which attests to 
the rapidity with which the high- 
priced field is regaining its pre- 
depression popularity.” 

The used car situation also is 
highly satisfactory, Ahrens stated. 
Against the national half-year in- 
crease of 41 per cent in Cadillac- 
LaSalle new car sales, he pointed 
out that used car sales have risen 
80 per cent during the same pe- 
riod. As a result, he said, dealers 
now have on hand only a 29-day 
stock of used cars. 

“The number of our dealers and 
distributors is 5 per cent larger 
than it was six months ago, 14.2 
per cent larger than it was one 
year ago, and 44.2 per cent larger 
than it was 18 months ago. 


Believes Folks 
Should Get a Rest 


LOUISVILLE, Ky. — G. Breaux 
Ballard, president of Breaux Bal- 
lard, Ine., Dodge and Plymouth 
dealer, announced July 4 that all 
employes who have been with the 
company for one year will receive 
a week’s vacation with pay. Two 
weeks’ vacation and bonus checks 
will be allotted to the clerical 
force, Ballard said. 


| masse 





V-16 | 


During the first six | 


| plane 


Over a Mile Of 


Dodge Trucks 
Enroute to K. C. 


DETROIT.—With pennants fly- 
ing and music announcing their 
departure, 250 Dodge dealers and 
their representatives from the 
Kansas City region left the Dodge 
truck plant on the greatest truck 
drive-away that the company has 
seen in several years. The caravan 
was more than a mile long, com- 
prised of 260 truck and commer- 
cial cars, and was carried out 
under the direction of Tom Jar- 
rard, Kansas City regional man- 
ager. The route taken to Kansas 
City is approximately 750 miles 
long and includes several large 
cities which, probably for the first 
time, will see a parade of new 
trucks that will stretch from the 
suburbs to the downtown districts. 

Wednesday night marked the 
arrival of all 250 dealers and their 
representatives from the Kansas 


| City region as they registered en 


at the Fort Shelby hotel 
in Detroit in preparation for the 
big drive-away Friday. Most of 
them had arrived early Wednes- 
day evening by railroad and air- 
and prepared themselves 
immediately for a series of visits 


| and trips to the truck, forge and 


| 


| main plants of the Dodge division 


| of Chrysler Corporation. 


said Ahrens, “from the | 





A banquet for the visitors was 
held at the hotel, where they 
listened to a talk by George A. 
Orphal, assistant director of truck 
sales. 


Ford Reopens 2 


Sales Branches 


DEARBORN. — Two new sales 
branches of the Ford Motor Co. 
will be reopened immediately in 
Ohio and Oregon. 

The new sales territories will 
have their headquarters at Co- 
lumbus, O., and Portland, Ore., 
respectively. 

Better sales facilities and closer 
contact with the automobile buy- 
ing public will be provided by the 
new division of Ford sales terri- 
tories, the announcement 
said. The new branch organiza- 
tions also will enable both the 
factory and the branch sales ter- 
ritories to give Ford owners more 
effective supervision of service in 
these two states, it was declared. 


The Columbus branch territory 
will include 42 counties in Ohio, 
23 counties in West Virginia and 
Alleghany Co., Va., and the ter- 
ritory comprising the Portland 
branch will consist largely of the 
state of Oregon and a few south- 
ern counties in Washington. The 
executive staff of both branches 
will be announced later. 
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Dealers Lukewarm on Proposed Name Change 


Discern No Advantage in 


Shelving ‘Used Car’ Term 


ADN’s Inquiring Reporter This Week Asked 
The Following Question: 


“Do you feel that there is any advantage to be gained by 
dropping the name ‘used car’ from the sales talk and substi- 
tuting some term like reconditioned, or rebuilt?” 


If the Inquiring Reporter’s 
you, your comment would be 
your views on these questions. 


Query did not get around to 
appreciated. Please write us 








DETROIT.—Moved by the fact 
that a number of car manufac- 
turers are referring to used cars 

offered for sale 
by their dealers 
by ‘‘coined’’ 
names, ADN’s 
Inquiring Re- 
porter this week 
scoured the 
country to find 
out what dealers 
in general think 
of this trend. 
Most of the re- 
plies received in- 
dicate that the 
dealers at large 
see no advan- 
tage to be gained 
from abandoning the term “used 
cars” and _ substituting some 
classier appellation which would 
imply that the cars in question 
had become improved and hence 
more desirable merchandise. 


Other dealers, however, admit 
that the term “used car” is cer- 
tainly negative and exerts no 
stimulation on the prospect’s 
imagination. The concensus seems | 
to be that if a better term was| 
adopted used cars would have to! 
be put into such excellent shape 
that they would really live up to 
and deserve the new term. 


Perhaps this is what is happen- 
ing. With factory pressure being 
brought to boost used car sales, 
it may well be that in the future, | 
aH used cars will be sufficiently 
rebuilt, reconditioned and other- 
wise improved so that they could 
honestly be called by a name 
which would make prospects want 
to own them. 


Here are the replies: 


M. J. Lanahan, M. J Lanahan, 
Inc., Dodge-Plymouth, Chicago: | 
“The public has been educated on 
the term ‘used cars’ and I don’t 
believe we would be successful in 
trying to change it. I appreciate 
that we need to build more con- 
fidence all the time in the pur- 
chase of a used car, and in this 
connection the compulsory inspec- 
tion tests in Chicago give the 
dealers of our city a real oppor- 
tunity by enabling them to put 
their used cars through the safety 
lanes and getting the necessary 
O.K. stickers. We have welcomed 
the opportunity to do this. As for 
speedometers, my advise is to 


Hudson Sales 
Continuing Good 


W.R. Tracy Says 





DETROIT. Continuing good | 
business throughout the United | 
States was shown in figures on 
sales of Hudson and Terraplane 
cars just announced by W. R. 
Tracy, vice-president in charge 
of sales for the Hudson Motor 
Car Co. 

In spite of the fact that July 4 
was a holiday, Tracy stated, sales 
for that week were only very 
slightly less than they were for} 
the first week in June, while the 
sales figures for the week showed 
a 53.5 per cent gain over those of 
a year ago. Retail sales for the 
two weeks ended July 4 in the 
United States alone were 5,461, or 
40 per cent better than for the 
same period a year ago and the 
best since 1929. 





| calling used cars what they really 


| some 


|} name that can be used as the} 


| recognize this fact. Consequently | 


| proved.” 


leave them where they are on 
used cars. I think it’s a case here, 
as with the term ‘used cars,’ of 
telling the public the truth.” 


* * * 


H. T. Hollingshead, Nash Sales, 
Inc., Nash- Lafayette, Chicago: 
“The hard job is not so much 


are when selling them as it is 
convincing the owner on a trade- 
in that he has a used car. We 
must remember in this connec- 
tion that the dealer is a buyer as 
well as a seller. It would be a 
misnomer to call used cars any- 
thing else in many instances, for 
many of them are really not re- 
conditioned or rebuilt when of- 
fered for sale. It’s all right to re- 
fer accordingly to those that are. 
I believe the question of setting 
speedometers back to zero in all 
cases brings up complications and 
that dealers would not agree on 
doing so. I think, however, that 
it is being done more generally 
than in the past.” 


* * * 


they are in charge of operations. 


is interested only in ‘unused trans- 
portation performance.’ We guar- 
antee those things on all used 
cars selling for $200 up because 
they have been reconditioned in 
our shop. I believe speedometers 
on used cars should be set back 
to zero and the buyer told just 
how far the car has been driven 
and just what he may expect of 
the car, then make those claims 
good should something go wrong. 
Such policy increases public con- 
fidence in the legitimate dealer.” 
* * ” 





Ed O’Shea, O’Shea-Rogers Mo-| 
tor Co., Ford and Lincoln, Lin- 
coln, Neb.: “Wouldn’t make much 
difference whether you call a 
used car just that, or recondi- 
tioned car, et cetera. The cus- 
tomer knows it is a used car and 
nothing you can do to it will 
make it anything but a used car 
in the customer’s eyes. However, 
I do think that terms such as re- 
built car, renewed car or unused 
transportation, help to sell a used 
car by helping the buyer to visua- 
lize what he is buying. Such de- 
scriptive names are bound to have | 
sales psychology and if 
every dealer were to co-operate in 
wiping ‘used car’ off the adver- | 
tising and window signs, eventu- 
ally some good might result, even 
though it is sort of like trying to 
find another name for a round- 
mouthed horse. The thing for 
dealers to shoot at, it seems to} 
me, is to popularize an individual 


dealer’s trade mark in handling 
used cars. Thus constant adver- 
tising and sales palaver on ‘O.K. 
used cars,’ or ‘R & G used cars’ 
comes to mean something to the 
customer. 

“T would not favor turning back 
the speedometer. People get sus- 
picious of a used car when the 
mileage isn’t shown and they are 
apt to think things are worse 
than they really may be. People 
buy used cars in terms of mileage 
to a large extent. Moreover, the 
average dealer would not set back 
the mileage if the speedometer 
reading was low and most buyers | 


when the reading is zero on a re- 
conditioned car, the customer is| 
apt to think the car in question | 
must have had an ungodly large 
number of miles on it. Let well 
enough alone is my motto, but I 
do think that if all dealers would 
set used car speedometers back to 
zero, the public would come to ac- 
cept the practice and the used 
ear sales situation would be im- 


* 


X. R. Gill, president, X. R. Gill 
Co., Studebakers, Dallas, Tex.: 
“We sell ‘certified, reconditioned 
and guaranteed’ used cars, but do 
not believe elimination of term 
‘used cars’ would be of any bene- 
fit to the business. Customer 
knows he is buying used car. He 


. © 





| conditioned, 


Adolph Schnurmacher, vice- 
president of East Side Pontiac 
Co., Pontiac, New York City; 
“Using a term other than ‘used 
car’ might help to a certain ex- 
tent in moving the higher priced 
used cars, but I think that it 
would not increase the volume of 
used car sales. ‘Reconditioned 
car’ or ‘rebuilt car’ should be of 
value in creating a different point 
of view in the buyer’s mind. It 
would bring about a better feel- 
ing all around if the car were 
looked upon as a rebuilt car 
rather than an old used car. 
Nowadays any used car selling | 
for $300 or more has been re- 
and the customer 
expects it. We advertise all our 
used cars selling for over $300 as 
‘reconditioned cars.’ 

“It would be a good idea to 
establish the practice of setting 
back to zero the speedometer of 
any car that is reconditioned and 
guaranteed. Certainly a rebuilt 
car with 20,000 miles on its speed- 
ometer does not carry a true fig- 
ure as to the past and future of 
that car.” 

x ” 

A. S. Nathanson, president of 
Nathanson, Taylor & Smith, Gra- 
ham, New York City: “We would 


* 


Service Parts, 





certainly like to see the term 
‘used car’ completely eliminated 
from use in the automobile busi- 
ness. I think it has led the buy- 
ing public to look upon anything 
but a new car as a used up auto- 
mobile. Some of that _ public 
comes in and refers to used cars 
as ‘abused cars.’ The term ‘re- 
conditioned automobile’ would be 
so much better as a selling aid 
than ‘used car.’ 


“As for’ setting the _ speed- 
ometers of reconditioned cars 
back to zero, we have done that 
all along. On such cars selling 
for $250 or more we give a guar- 
antee of three months, or 4,000 
miles. We also set back to noth- 
ing the speedometers of cars sell- 
ing between $250 and $100, and 
they usually are sold with a 30- 
day guarantee. Cars selling for 
less than $100 go as they are.” 


* + * 


H. C. McMullin, used car man- 
ager Yarbrough Motor Co., Stude- 
baker, Atlanta, Ga.: “I think the 
term ‘used car’ is best. About 
50 per cent of our prospects 
would be afraid of rebuilt cars, 
thinking they must have been in 
bad shape. The term ‘recon- 
ditioned’ does not describe cars 
driven only 10,000 miles. ‘Used 
car’ is a more inclusive and bet- 
ter term. I favor turning used 
car speedometers to zero.” 

* om o 

B. V. Stodghill, general man- 
ager, John Smith Co., Chevrolet, 
Atlanta, Ga.: “‘Used car’ is a 
better term than second hand 
cars but it is still unsatisfactory. 
I do not believe ‘rebuilt’, ‘recon- 
ditioned’, or ‘renewed’ are good 
either. The industry should coin 
a word to meet this need. We 
try to sell transportation rather 
than new and used cars. Have 
been setting speedometers to zero 
for past eight years.” 


Equipment 


Index Higher, MEMA Says 


NEW YORK.—According to re- 
ports received from manufactur- 
ers co-operating with the Motor 
and Equipment Mfrs. Assn., ship- 


|}ments of both service parts and 


service equipment to wholesalers 
were higher than in April, con- 
tinuing the rise in spring business 
indicated the previous month. Ac- 
cessories shipments to wholesalers 
were down as were original equip- 
ment sales, the latter due to the 
seasonal slowing up of car pro- 
duction. 

The Grand Index for the month 
stood at 150 per cent of the Jan- 
uary, 1925, base as compared with 
162 per cent for April and 132 
per cent for May, 1935. 

Original equipment shipments 
to vehicle manufacturers dropped 


to 150 per cent. The April index 
was 181 per cent and that for 
May, 1935, 132 per cent. 

Service parts shipments. to 
wholesalers rose to 130 per cent of 
the 1925 base in May. This com- 


pares with 125 per cent for April | 


and 148 per cent for May last 
year. 

Accessories shipments to whole- 
salers went to 110 per cent for 
May from the 130 per cent reg- 
istered in April. The May, 1935, in- 
dex was 132 per cent. 

Service equipment shipments to 
wholesalers continued to advance. 
The May index stood at 113 per 
cent of the base, which compares 
with 104 per cent the previous 
month and 83 per cent in May, 
1935. 





PLANS FOR A CAMPAIGN to promote the activities and policies of Chevrolet’s city management 
department were laid at a special gathering of city managers brought into Detroit from various zone 
headquarters. The whole field of the department’s work was covered by factory executives in a series 
of addresses. The city manager will carry out the policies in the 29 large multiple-dealer cities where 


Graham Exports 
Increase 48% 
Over °35 Figure 


DETROIT.—An increase of 48 
per cent in the number of 
Graham cars shipped overseas 
during the first six months this 
year compared to the first half 
of 1935 is reported by Robert C. 
Graham, president of Graham- 
Paige International Corp. 

Volume for the period this 
year, Graham said, has exceeded 
that of any similar period during 
the past six years, 


June, 6 Months 
Car Sales Set 
Chicago Mark 


CHICAGO. — Besides breaking 
the all-time record for the cor- 
responding month, June new car 
registrations in Cook county en- 
abled the first six months of this 
year to top all previous marks 
for the same period. 

This is shown by totals just re- 
leased through the Bureau of 
Motor Advise. Another Surprising 
phase was that the June registra- 
tions fell only slightly behind the 
mark for May. 

One factor in the sensational 
record was the ruling by both 
state and city permitting motor- 
ists to enjoy the half year license 
fee rate by registering their cars 
on or after June 20, instead of on 
or after July 1, as in past years. 
As a consequence, the last 10 days 
of the month witnessed a mighty 
surge forward in the registration 
pace. 

The June total was 13,140 new 
cars as against 13,867 for May of 
this year and 8,151 for June, 1935. 
The previous June peak of 10,- 
843 was set in 1929. 

For the first six months of this 
year the number of units reg- 
istered amounted to 66,205 as 
against 65,508, the former high 
reached in 1929. 


Buick Used Car 
Sales Set Record 


(Continued from Page 1) 
entire sales of used cars in June, 
1935. 

Used car sales for all of June 
this year totaled 28,874 units, 
worth approximately $11,549,600. 
This compares with a _ nation- 
wide used car stock-on-hand fig- 
ure as of July 1 of 25,030 units, 
which means that, Buick dealers 
made a complete turnover of the 
June used car stock in 27 days. 
During the month, Buick dealers 
reduced the national used car in- 
ventory by 1,600 units. 
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Gives Unions Small Chance in Auto Industry 


Mountsier Points to Pay 


Increases, 


Stabilization 


By BOB MOUNTSIER 


NEW YORK.—The big IF in 
the steel situation, plus the union 
threat that the automobile in- 

dustry will be 

next, has deal- 

ers and  pros- 

pects, mechan- 

ics and business 

men wondering 

how develop- 

ments, possible 

and “impos- 

sible,” are going 

to affect them in 

their various 

pursuits of life 

Bob Mountsier 22d automobiles. 

As for the al- 

leged threat to tie up the auto- 

mobile industry with complete 

unionization, we gather from the 

vantage point of this metropolis 

that the general feeling in the 

industry is that any such attempt 

would encounter the greatest dif- 

ficulty because of very definite 

things which the automobile in- 

dustry has accomplished in the 
last two years for its people. 


Largest Wages in History 

Corporations manufacturing au- 
tomobiles and trucks are respon- 
sible for payment to the workers 
of the largest annual wage return 
in the industry's history, along 
with the highest hourly wages 
ever paid. Two of the largest cor- 
porations have presented “extras” 
to their employes in the form of 
bonus gifts, while certain others 
are giving workers vacations with 
pay. 

Also, the Automobile Manufac- 
turers Assn.’s move in advancing 
the industry’s annual automobile 
show two months has helped to 
stabilize automotive employment 
and at the same time has proved 
to be of benefit to all allied in- 
dustries, including the steel in- 
dustry. Incidentally, the Novem- 
ber show period has increased 
business, with last month proving 
to be the biggest June in the his- 
tory of all automobile manufac- 
turing. 

A factor in the improvement of 
the labor situation in the auto- 
mobile industry since 1934 is 
AMA's permanent Detroit set-up, 
which is making constant studies 
of labor conditions under Andrew 
Court, a Harvard economist, and 





William J. Cronin, secretary of 
that division of AMA. In addition, 
the executives of all automobile 
and truck companies have de- 
voted a great deal of time in 
bringing about a better under- 
standing between management 
and workers. 


New Bridge Opened 

This is a big day in the history 
of transportation for the islands, 
Manhattan and Long, and that 
part of the North American con- 
tinent consisting of the Bronx 
and surrounding territory. 

For on this day the Triborough 
Bridge will be opened with pomp 
and ceremony, speeding up all 
automotive traffic in this section 
of the world, and goodness knows, 
we need it! One of the biggest 
single highway construction jobs 
in the history of the country, the 
so-called bridge has _ required 
seven years and $63,000,000 to 
build. 

The Interstate Commerce Com- 
mission’s reduction in non-com- 
muting day-coach fares from 3 
to 2 cents a mile and in Pullman 
fares from 3.6 to 3 cents, which 
became effective on June 1, has 
very definitely taken passengers 
from automobiles and bus lines 
and put them into trains. Al- 
though the Fourth of July week- 
end saw every form of travel in 
this part of the world at record 
figures, the fact remains that the 
bus lines have suffered a decline 
in travel. 

As a result, three bus lines out 
of New York are today making 
further reductions in their fares 
to Philadelphia, Baltimore and 
Washington, while other lines are 
reserving decision on similar cuts 


and still others are lining up to} 


cut fares to other points. 
Fords Make Page One 

A couple of Fords made the 
front page of a metropolitan 
newspaper the other morning 
when it told how a New York 
state trooper shoved the needle 
of his Ford touring car’s speed- 
ometer up to 92 m.p.h. to overtake 


the driver of a Ford coupe doing | 


85 miles on a Long Island high- 
way. The police said it was the 


highest speed for which they had | 


ever issued a ticket. 


Chevrolet Truck Makes 


New Record for Economy 


DETROIT.—In a test run of 
1,246 miles between Windsor, Ont., 
and Moncton, N. B., recently 
completed, a Chevrolet - Maple 
Leaf 214-ton truck demonstrated 
safety and economy. The truck, 
with a payload of solid ce- 
ment, bringing the total weight to 
20,000 pounds, covered the route 
at a cost of one-third of a cent 
per ton-mile. The distance was 
traversed at the rate of 12 miles 
per gallon and the oil consump- 
tion for the entire trip was one 
pint. Water added during the trip 
amounted to 1!4 pints, and no re- 
pairs or mechanical adjustments 
were necessary. 

These figures were certified on 
completion of the trip by George 
M. Shaw, engineer, representing 
the Canadian Automobile Assn., 
who accompanied the truck on its 
long trip, which was conducted 
under CAA sanction. 

The truck left Windsor, June 22 
and arrived in Moncton, N. B., on 
June 29, two days ahead of sched- 
ule. One of the conditions of the 
run was that speed should be con- 
trolled to 35 miles, or in accord- 
ance with all local regulations. 
The total running time was 50 
hours, an average speed of less 
than 25 miles per hour. 

Completing the run at Moncton, 








J. L. Kirkhope, assistant fleet and 
commercial manager, General Mo- 
tors Products of Canada, Ltd., 
said the demonstration had been 
arranged to show the economy 
benefits of operating a truck with 
complete regard to safety. 

‘It will be a_ revelation to 
many,” he said, “that the modern 
truck has reached such a state 
that it can complete a 1,246-mile 
trip with an expenditure of only 
one pint of motor oil while aver- 
aging 12 miles per gallon of gaso- 
line. The cost per ton-mile, less 
than one-third of a cent, was, of 
course, reckoned only on the ac- 
tual payload of something like 
seven tons.” 

The truck used on the run was 
picked from the assembly line at 
Oshawa by C. E. Hastings and 
Warren B. Hastings, of the CAA. 
They selected and sealed the mo- 
tor and affixed locks to the gas 
tank and crankcase. The keys 
were kept by the CAA observer 
during the trip. Other personnel 
on the test run, besides Kirkhope 
and Shaw, were Stan Bowers, 
driver; Howard Weber of the 
Truck Equipment Co., and W. G. 
Wallace, observer. 








CONFIRMING REPORTS in Chris Sinsabaugh’s Sparks column 
that Henry Ford had taken his second plane ride and was enthusi- 
astic, American Airlines has made an official statement backed up 
with this photo. Shown here are: C, R. Smith, president of American 
Airlines, left; Ford, center, and Ralph S. Damon, vice-president, right. 
After the flight, Ford said that “it was a delightful flight, quiet, 
smooth and comfortable. It was interesting to see the advance that 
aviation has made since I took my first flight. A great deal of good 
work has been done on the problem of flying, and good work always 


tells.” Ford’s first flight was with 
the “Spirit of St. Louis” in 1926. His 
Douglas flagship with a top speed 


Colonel Charles A. Lindbergh in 
latest was in the new 21 passenger 
of 220 miles an hour. 


Olds Distributor Reveals 


Australian 


DETROIT—Completing the first 
half of a round the world trip 
with a three-day stop over in De-| 
troit, J. H. Rhodes, head of the 
Rhodes Motor Car Co., Pty., Ltd., | 
Oldsmobile distributors for Vic- | 
toria with headquarters at Mel-| 
bourne, Australia, gave a lunch- 
eon group on Tuesday some in- 
teresting side lights on the auto- | 
mobile business as it is conducted | 
“down under.” The present trip | 
around the world is Rhodes’ 14th | 


|} in the last 20 years. He arrived | 


in New York a week ago on the} 
Queen Mary and after visits in| 
Detroit and a conference with W. 
H. McCuen, president of Oldsmo- | 
bile at Lansing, left for Los An-| 
geles en route to Australia where | 
he expects to arrive shortly after | 
Aug. 1. 

1,000 Cars a Year 

As head of the Oldsmobile sales | 
in Melbourne the capital city of | 
Victoria, Rhodes handles an aver- 
age of 1,000 cars per year. He 
stated that American named cars 
assembled in Melbourne, dominate 
car sales generally and presented 
some interesting side lights on 
the General Motors’ assembly 
plant which at present is running 
at full capacity. 

He said the demand for cars 
is greater this year than for any 
previous year except 1928-29 ow- 
ing to Australia’s improved eco- 
nomic condition. This improve- 
ment is expected to continue be- 
cause Australia’s agricultural, 
mining and cattle raising re- 
sources make the entire country 
independent and enables it to ex- 
port commodities and fabricated 
materials to other countries. 

The average dealer in Australia 
is on a par with the American 
garage or ‘bird dog’ dealer, 
Rhodes said. Few of them do any 
more than supply information as 
to the name and residence of the 
prospect. They rely almost en- 
tirely on the traveling field staff 
of the distributor to present the 
car and close the deal. 

The greatest need of the dis- 
tributor in Australia is for men 
who are ‘closers’ of sales, he de-| 
clared. Canvassers are not essen- 
tial as the display rooms of the 
distributors, much on the order | 
of the old time automobile rows | 
in American cities, attracts in-| 





| words” 
| in Oldsmobiles we are recognized 
| as the sole dealers in Olsmobile. 


Sales Methods 


terest to the cars. This interest is 
furthered by newspaper and di- 
rect mail advertising generally al- 
though a few distributors make 
use of one or two magazines pub- 
lished in Melbourne. 

Rhodes also explained the Aus- 
tralian method of handling used 
cars. While competition among 
the distributors is now being ex- 
tended to take in automobiles 
other than those sold by the dis- 
tributors, he asserted that the 
competition has not yet over- 
thrown good business ethics and 
that while the other car might 
be traded in, it was the custom 
to make a deal with the distribu- 
tor handling the car to have first 
call on buying it in for stock, re- 
conditioning and resale. “In other 
Rhodes said, “as dealers 


The same applies to Ford, Chrys- 
ler, Chevrolet and other makes of 
ears.” The public, too, recognizes 
this and goes to the particular 
dealer for a car whether or not it 
is a new car or a used one. 
Studies Economics 
Rhodes also revealed himself as 
a student of international eco- 
nomics. On his trip to the United 
States he spent some time in 
France, Germany and England. 
Germany, he asserted, was the 
most interesting country from an 
industrial standpoint. Fluttering 
war clouds in England and 
France were distracting the at- 
tention of the majority of the 
people although he added that 
England was also on a wave of 
return from the world depression. 
He added that his impression of 
conditions in the United States in- 
dicated that the American manu- 
facturer was the outstanding in- 
dividualist in the world and that 
the United States with its un- 
limited resources was destined 
economically to take the lead now 
in the depression recovery. 


Joins Wel-Ever 


TOLEDO. — John L. Littleton has 
joined the Wel-Ever Piston Ring Co. 


as sales promotion director. Little- 


ton was with the company from its 
inception until a few years ago. He 
has specialized in merchandising pis- 
ton rings for 20 years and comes to 
the company from the Simplex Prod- 
ucts Corp. 





Six-Month Sales 
Of Buick Cars 
Are Double ’35 


FLINT. — Domestic retail de- 
liveries of Buick cars during the 
first six months of 1936, more 
than doubled deliveries during the 
corresponding period in 1935, W. 
F. Hufstader, general sales man- 
ager, announced this week. 


A total of 81,501 domestic retail 
deliveries was made from Jan. 1 
to June 30, compared with 35,496 
in the first six months of last 
year. 

Total deliveries, domestic and 
export, of the current model since 
its introduction have reached 136,- 
163, exclusive of Canada. 

“During the 10-day period end- 
ing June 30,” Hufstader said, 
“Buick effected 7,698 domestic de- 
liveries, more than during the en- 
tire June of 1935, when 6,997 cars 
were delivered. The 10-day figure 
was the highest in nine years for 
the period and nearly three times 
that for the corresponding period 
in 1935. 

“The total for this past June 
was 16,454 or nearly three times 
the deliveries made in the same 
month a year ago. 

“Production for June reached 
16,290 units. 

“Since deliveries have surpassed 
production, we will be required to 
maintain a proportionately high 
rate of production during July.” 

Hufstader announced that Buick 
total deliveries, domestic and ex- 
port, exclusive of Canada, in the 
first six months of the current 
year, total 87,158 in comparison 
with a total of 38,856 in 1935. Ex- 
port deliveries thus far in the 
calendar year 1936 have nearly 
doubled those in the first half of 
last year. From Jan. 1 through 
June 30 Buick’s export deliveries 
this year totaled 5,657 against 
3,360 in 1935. 


Olds Sets New 
All-Time High 


For June Sales 


LANSING. — Oldsmobile retail 
sales for June established a new 
all-time record for the month. To- 
tal retail sales amounted to 21,900 
units, a gain of 34 per cent over 
June of last year, it was an- 
nounced by D. E. Ralston, gen- 
eral sales manager. 

“Retail sales for the first six 
months of 1936 were 110,845 cars 
which represent a gain of more 
than 28 per cent over the same 
period last year,” he said. 

“July production is continuing 
at a record breaking pace with 
both the Oldsmobile and Fisher 
Body plants in Lansing running 
day and night. Construction of 
the new buildings at the Oldsmo- 
bile and Fisher plants is progres- 
sing rapidly. This latest expansion 
program will materially increase 
the production facilities of both 
plants,” Ralston pointed out. 


Ford Near Peak 
In Truck Sales 


DEARBORN. — A counter-sea- 
sonal upturn in Ford V-8 truck 
and commercial car sales in the 
United States, which totaled 7,668 
units in the 10-day period ending 
June 30, was announced by the 
Ford Motor Co. here. 

This total has only once been 
exceeded in a 10-day period in 
1936, in the period ending Mar. 
31 when the total was 7,854 units. 
The June 30 period exceeds the 
same period last year by 981 
sales. 

Ford truck and commercial car 
sales are running close to the 
highest rate in the company’s his- 
tory, it was stated. 
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By the Publisher 


“If your publication would look beyond 
the production end of this industry, you 
might discern a cloud that is approaching 
cyclonic proportions. 

“As a rule, a dealer who turns a fin- 
ished product into money has something 
to say, directly or indirectly, about the 
production of his particular piece of 
merchandise. But not the automobile 
dealer; he is at the mercy of the con- 
sumer and his used car at one end and an 
inflated, egotistical, bombastic sales de- 
partment at the other. 

“You are supposed to diffuse automo- 
bile news. Why not go where there is 
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No Free List! * * * 
matter Post Office, Detroit, ATTA BOY, The above letter ad- 
Slocum Publishing Co. DEALER, dressed to this col- 
ATTA BOY! umn on June 29, 
1936, is not, as you 
might suspect, anonymous. AS a 
matter of fact it is signed by a 
dealer in a large-sized middle- 
western city for one of the major 
lines of passenger cars, so like it 
or not, we’ll have to stand right 
up and take it on the chin, just 
as another Detroit boy did at a 
rather well-publicized sporting 
event on a recent evening in June. 
By the same token, however, we 
are quite sure that an opponent 
who shows the kind of sportsman- 
ship which will sign a letter that 
could easily be used to deprive 
him of his present dealership, will 
revel in a couple of pokes which 


Chris Sinsabaugh, Editor 
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One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value-—(ADN 6-10-1933) 
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Advertise Your Service 
ea. a recent car inspection week conducted by the 
St. Louis Globe-Democrat it was found that out of we hope to get in before the gua 

5,890 cars inspected only 1,880 passed the test on the| at the bottom of this column. 
initial trial. Of the 4,010 which at first were found de- * *¢ 8 
fective, 1,215 were immediately repaired and approved.| SO LET’S reply blow by blow, 
The remaining 2,795, while rejected on the first trial, | for instance: (1) “If your publica- 
failed to appear for a second inspection. The inspection. baer pp wan eM ayn ae 
of course, was unofficial in a sense, and owners of rejected | backbone of ADN for 11 years has 
cars could not be forced to have their car put in condition. | been registration figures, which 

Three causes for rejection in this inspection account |@re the SALES end of the busi- 
for a high percentage of failures out of eight points on the oa hg hes Oe ae ae 
car inspected. These were: brakes, 2,248; headlights, | production figures in our Wednes- 
1,645, and wheel alignment, 1,255. The next greatest/day pink sheet. (2) “You might 
offender, although way down the line, was stoplights, | discern a cloud * * * cyclonic 
which caused the rejection of 381 cars. With the excep- | Proportions. aoe ae —_ 
tion of faulty brakes, the average driver might be un-|'em? Is the situation today really 
aware of the fact that his stop light was defective or his | worse than it was in 1932-33-34 or 
wheel alignment faulty. Either of these items, however, |'35’? Is it not possible that con- 
might contribute to a serious accident. Inspection figures | {tons Surrounding your own par- 
of this nature are available to dealers in many communi- 
ties. Why not use them in your advertising to bring serv- 
ice work into your shop? 


ticular business are blinding you 
to the fact that most automobile 
Touring Days are Here 
W tH the dog days of summer upon us the owners of 


The Open Road, the Dealers’ Friend 


in This Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 








Trailer chassis is illustrated on 
page 14 of this issue. The Saginaw 
Pressed Steel Co. chassis de- 
scribed in ADN June 13 is said to 
be the first of its kind developed 
for sale to trailer makers and will 
be offered as production part only. 
Saginaw is not building complete 
trailers. 


Error 

I am sure your editor would not 
knowingly make a misstatement 
in your pages as appears to have 
been done in your recent issue. 

I refer to the statement that 
the chassis of the Saginaw 
Pressed Steel Co. was the first all 
steel trailer chassis ever de- 
veloped. 

May I direct your attention to 
the enclosed photos showing the 
chassis developed in 1930 by Ray 
Kuns and used since on every 
Trotwood Trailer built. 

This chassis is not only all steel 
but it also contains individual 
wheel suspension which was ‘de- 


dealers who have kept pace with 

the rapidly changing panorama of 

this business have made more 

money in the first six months of 

1936 than they did in the same 

period in 1935? Or do we miss 

motor vehicles will be taking to the highways in | the significance of your “cyclonic 

droves. It has been estimated that $4,000,000,000 will be | cloud” and if so will you call a 
spent by motor tourists this year. Touring is one of the 
greatest allies the automobile dealer has next to old man 
obsolescence. Old age and wear and tear are two factors 
which make the annual production of some two and one- 

half million new cars possible. 

It is our impression that dealers have not been as ag- 


spade-a-spade and tell us what it Mr. Ford’s Ride 
gressive and helpful in stimulating touring as they might 


I have read Chris Sinsabaugh’s 
“Sparks” concerning the flight 
made by Henry Ford and thor- 
oughly agree with him that this 
was a great event in the history 
of air transportation. The accep- 
tance by outstanding men like 


is so that we can climb into the 
cyclone cellar with you? 
cg ot * 





(3) “As a rule the dealer * * * 
but not the automobile dealer?” 
Now, Mister, in some 20 years of 
business experience which has 
naturally brought me into rela- 


be. This has been largely due to the fact that the average 
dealer is sales minded and has been engrossed in the sales 
end of his business without looking behind the scenes to 
see what makes his sales possible. 
motorists once more are feeling the old urge to tour. This 
is shown in the growing popularity of the camping trailer. 
We would suggest that you co-operate with your local 
AAA club to the greatest possible extent in its effort to 
promote touring, for every increase in automobile use 
means a further increase in automobile sales. 


Changing Shopping Habits 

UTOMOBILE dealers seem agreed that 85 per cent of 
all new car buyers shop from one dealership to an- 
other before making purchases. 
based on the buyer’s desire to get the car best suited to 
his needs for the most reasonable price this would be a 
healthy development in business. 
seems, are bent on one purpose—to get the best allowance 
on their old car. 

This is a bad development for both the buyer and the 
dealer and the industry as a whole. 
discounts and over-allowances and diverts the dealer’s 
mind from selling his product to buying the owner’s old 
Just what has brought this condition about is a 
question we would like answered. Just what steps can be 
taken to cure this evil will only become apparent when the 
basic cause is determined. We feel that this is of direct 
We would like your opinions. 


It is our belief that 


If this shopping were 


But most shoppers, it 


It results in hidden 


interest to every dealer. 


tions with a good many lines of 
selling, I have never yet seen a 
business in which the retailer had 
as intimate a contact with the 
engineers, production men and so- 
called “brass hats” as in this in- 
dustry of ours. The hotels of De- 
troit and the other manufacturing 
centers have been crowded for 
years with retail dealers in mo- 
tor vehicles from every part of 
the world and yet ADN has never 
heard from a dealer protesting 
that he could not be heard “di- 
rectly or indirectly” at his factory. 
* on aK 

(4) “You are supposed * * * to 
diffuse.” And, Mister, if you could 
sit where I do and see how much 
it costs ADN to get NEWS from 
a hundred or more correspond- 
ents scattered in every state and 
every country, right “on the firing 
lines,” you would know that head- 
aches are not confined to any one 
line of business. For nearly 11 
years now ADN has been serving 
this business — manufacturer and 
dealer alike—in its own capacity 
of sifting the NEWS from the 
GOSSIP and delivering it twice- 
a-week, dependably, honestly and 
independently. That it has ful- 
filled this mission is attested by 
the fact that, although charging 
the highest subscription rate and 


veloped and patented before knee- 
action was used on car chassis; 
also a patented built-in parking 
leg which obviates the necessity 
of using jacks and serves, in con- 
junction with the two-wheel dolly, 
as a means of easily moving the 
trailer when not connected to the 
tow car. 

May we ask your co-operation 
in illustrating and mentioning 
this chassis with a view to over- 
coming the erroneous impression 
conveyed by the recent article 
referred to. 

I am sure the Trotwood people 
at Trotwood, Ohio, will also ap- 
preciate your efforts. I feel that 
we will hear more about this 
company in the near future.—T. 
H. Ball, Cleveland, O. 

Editor’s Note: The Trotwood 


having NO FREE LIST, it has in- 
creased its circulation and a 
greater percentage of its subscrib- 
ers have renewed each succeeding 
year. That, after all, Mister, is 
our “box office” and that, after 
all, is the reason why a letter like 
yours gives us the chance to talk 
about it! (Gong!) “Your corners, 
gentlemen!” Let’s try another 
round, Mister.—G. M. S. 


Henry Ford of air transportation 
as an everyday means of getting 
somewhere greatly encourages us 
and makes us feel that our efforts 
to provide a safe, fast, comfort- 
able and efficient means of trans- 
portation throughout the nation 
have a better chance of success. 

I thank ADN very much for 
calling this matter to the attention 
of your readers and thank Chris 
Sinsabaugh also for the good 
things which he said about our 
organization.—C. R. Smith, presi- 
dent, American Airlines, Inc., Chi- 
cago. 


Bluffers 


We have been greatly inter- 
ested in the comments regarding 
your query as to what per cent 
of new-car buyers shop from one 
dealer to another in an attempt 
to get an execessive allowance for 
their used cars. 

Those who contend that many 
dealers and salesmen exaggerate 
this shopping problem, simply are 
not directly in contact each day 
with the new car buyer and are 
too far removed from the dealer’s 
problem to know exactly what is 


(Continued on page 19, Col. 3) 
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= Jones was fifty yesterday. His wife tells 
him he doesn’t look it. He tells himself a man is as 
old as he feels. But Fifty does something to you... 

Bill has read Mr. Pitkin’s book about Life 
Beginning at Forty, but it didn’t seem to help 
much. He knows about Henry Ford’s late start, 
but he also knows he is no Henry Ford. He once 
thought he might get rich in the market, but gave 
up that idea. He doesn’t expect to be President 
ever—even of his own firm. It is some years since 
he talked of Going Into Business for Himself. He 
feels that the trajectory of his career has definitely 
stopped rising. 

Somewhere new horizons beckon and the drums 
of far adventure call to deeds of high emprise . . . 
but not to Bill. He still looks at red neckties in the 
store window, but those he buys are dark colored. 
He is no longer sure he could learn to fly. He 
doesn’t care much about terrapin, seeing Europe, 
staying up *«te, or the Standing of the Major 
Leagues. He thinks a lot about insurance. And if 
you ask Bill what he wants most, he’ll say annuities. 

In brief, you can’t sell much to Bill Jones 
because he just doesn’t want much any more. As 


a prospect for advertising he is distinctly neutral. 

Some day, unless babies become more fashion- 
able, this country will be full of men over fifty. 
Women over fifty will set all the styles. And it will 
be a hell of a country in which to do business. 
Meanwhile, there is hope. The under-fifties out- 
rank the over-fifties by six to one. There are still 
plenty of people who want things, who look forward 
and not back, who can be interested in your goods 
and your advertising. But make your impression 
while they are still impressionable, before time and 
care and weariness have dulled their appetites, 
devastated their hopes, blanked their imaginations. 
Catch ’em young, sell ’em right, and you make 
customers that last a long time! 


Go Tell It to Sweeney—before he’s too old. 

Sweeney is the typical New Yorker. There are 
more than 1,450,000 families of Sweeneys, of 
various racial and national origins, in New York. 
Their incomes range from $6,000 down. They 
comprise the bulk of New York, and the bulk of 
New York’s business. They support the big depart- 
ment stores and the little specialty shops, the 


15,120 grocery stores and 3,856 druggists. Their 
incomes are better than those of most Americans, 
their jobs are more stable, their depression losses 
less. Collectively they are the richest large group of 
people in the world. You can’t do business in New 
York without them; you can do a lot with them. 

It’s very easy to do business with the Sweeneys 
in New York—because you can reach most of them 
through one newspaper. This paper has more than 
1,600,000 circulation daily, and more than 
2,700,000 Sunday. It reaches more than two-thirds 
of New York City families; brings your advertising 
to the majority of the market in every neighbor- 
hood, in every income scale, in every age group— 
particularly the younger ones. And it does this 
major job at the minimum cost per reader, per / 
prospect reached, per sale. 

If you have any doubts about The News as an 
advertising medium, just look up the linage records. 
No paper goes from nothing to the second largest 
linage volume in New York in fifteen years without 
paying its way—plenty! 

New York, the Sweeneys and The News have 
plenty of business for alert advertisers this vear. 
Come and get it! 


THE 
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WASHINGTON. — Initial reac- 
tion to the proposed safety regu- 
lations just made public by the 
Motor Carrier Bureau of the In- 
terstate Commerce Commission is 
generally favorable. National 
spokesmen of the interstate truck 
and bus interests agreed in fore- 
casting approval by the operators 
of virtually all provisions of the 
tentative rules which cover 25 
printed pages. 

In some quarters it had been 
thought there might be objection 
to the rule limiting speed to 45 
miles per hour, especially by the 
bus interests because of their 
strenuous effort to divert long 
distance passenger traffic from 
the railroads. But officials of both 
the American Trucking Assns. 
and the National Assn. of Bus 
Operators predicted no _ serious 
objections would be raised by 
their membership. ATA spokes- 
men suspect, however, that there 
may be some criticism of the di- 
rectional signal system proposed 
in this first adventure of the 
federal government into the field 
of traffic safety. 

Comment Withheld 

Washington headquarters of the 
Automobile Manufacturers’ Assn. 
withheld comment of the pro- 
posed rules but copies have been 
dispatched to members and un- 
doubtedly the subject will receive 
consideration at the directors 
meeting scheduled for July 15. 

Copies of the rules had also 
been mailed to constituent mem- 
bers and state and regional of- 
ficials and experts of the 22 na- 
tional organizations who for six 
months have been grappling with 
the problem of safety rules for 
interstate motor common carriers. 
They are requested to forward 
comment and suggestions to the 
Motor Carrier Bureau of the ICC 
by Aug. 1. Soon thereafter public 
hearings will be held and the final 
draft of rules submitted to the 
full commission, When they are 
approved by the commission they 
will have the full force of law 
under authority of the Motor Car- 
rier Act of 1935. 

Effective enforcement, however, 
will depend upon the degree ot 
co-operation extended by the 
states, it is conceded here. Every 
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Announce. Proposed Safety Rules for Carrier Act 


First Reaction Favorable 


And Approval is Forecast 


By WILLIAM ULLMAN 


effort has been made by the 
drafters to avoid conflict with 
state laws and regulations but 
this has not been possible on all 
phases of the problem. 


That the rules finally deter- 
mined upon will have a distinct 
influence upon solution of the na- 
tion’s traffic problem seems cer- 
tain, for at least 300,000 interstate 
motor truck and bus common 
carriers will be affected at once. 
Furthermore the Motor Carrier 
Bureau is considering extension 
of the rules to cover private 
trucks, such as store delivery ve- 
hicles. 


Motor Rules 


Of particular interest to the 
motor industry are the rules gov- 
erning lighting and braking de- 
vices and other safety equipment. 
General requirements as to light- 
ing devices and reflectors are as 
follows: 5 


All lights shall be electric. Head 
lamp centers shall be placed no 
higher than 48 inches above the 
ground. The point of maximum 
intensity of any beam shall not 
be more than 50,000 apparent 
candlepower or less than 7,500. 


Front clearance lamps, _ side 
marker lamps, rear clearance 
lamps and tail lamps shall be cap- 
able of being seen and distin- 
guished under normal atmos- 
pheric conditions at a distance 
of 500 feet. Stop lights shall be 
actuated by the service brake and 
be capable of being distinguished 
at not less than 100 feet. No 
flashing light shall be displayed 
except as a means of indicating 
right or left turns. Every bus or 
truck shall have two head lamps, 
one red reflector at each side of 
the rear, one red tail lamp, one 


red or yellow stop light and two}! 


red reflectors, one at each side. 
Similar rules are provided for 
truck tractors. 


comprehensive. Every bus, truck 


or truck tractor shall be equipped | 


with brakes adequate to control 


the movement of, and to stop and | 


to hold, such vehicle, including 
two separate means of applying 
the brakes, each of which means 


One new departure after 
another—each doing 
a specific job better 
—hence the name 


Nothing Rolls like a Ball 
No Other Form so Strong 


NEW DEPARTURE 


THE FORGED) STEEL BEARING 





THE USED CAR LOT formerly maintained by the Dunmyer Chevrolet Co., Fremont, O., was a 
fairly good lot, as facilities of that kind go. It was free from the disorderly appearance which marks 
many used car lots, but it had no positive pulling power to bring the prospects in. When the company 
installed the outdoor used car salesroom designed by the Chevrolet Motor Co. (shown above), there was 
an immediate change. Traffic on the lot was increased five-to-one, used car sales went up, and the firm 
began to attract a class of customers it had never been able to reach, with the result that higher-priced 
used cars moved as never before. The Dunmyer company’s experience proves that dealers in smaller 
centers, as well as in large cities, can benefit greatly through installation of modern used car display 


facilities. 


shall apply the brakes to at least 
two wheels. 


Brake Details 


Every motor vehicle shall have 
braking power according to the 
following table: 

Feet Decel- 
to stop eration 
from 20 ft. per 

Bus m.p.h. second 
Having brakes on all wheels 30 14 
Not having brakes on all wheels 40 il 

Truck 
Having brakes on all wheels a5 12 
Not having brakes on all wheels 40 il 

Combination of motor vehicles 
ITaving 40 ll 


50 9 


brakes on all wheels 


Not having brakes on all wheels 

Two years after the regulations 
become effective every motor ve- 
hicle under their jurisdiction 
must be equipped with brakes on 
all wheels, excepting full trailers 


| or semi-trailers of a gross weight 
The braking rules, too, are very | 


not exceeding 3,000 pounds; pro- 
vided the gross weight shall not 
exceed 40 per cent of the gross 
weight of the towing vehicle and 
the gross weight of semi-trailers 
shall not exceed 40 per cent of 
the gross weight on the axles of 
the towing vehicle when com- 
bined with the semi-trailer. 

Miscellaneous parts and acces- 
sories required by the rules in- 
clude: 


All windshields must have at 
least one device for cleaning rain, 








snow and other moisture, 
trolled by the driver. 

All vehicles must have at least 
one rear vision mirror. 

No fuel tank or intake pipe 
shall project beyond the sides of 
the vehicle nor shall any be lo- 
cated inside a bus body. Auxiliary 
gas tanks must be of substantial 
construction. 


Numerous safety emergency de- 

vices are provided, including 
spare tires, tool kits, chocks, 
flares, etc. 


Interstate Buses 


Comprehensive rules for the 
operation of interstate buses and 
trucks are included to promote 
safety. Drivers must have at 
least one year’s experience, in- 
cluding all seasons; must be 
physically and mentally fit; must 
be at least 21 years old, unless 
employed as a driver when the 
regulations go into effect or one 
year prior to that date, but in no 
case may be under 18. 


Carriers must submit informa- 
tion on each driver, including de- 
tails as to experience and record, 
for the ICC files. 


Reckless driving or driving 
while fatigued, ill or under the 
influence of liquor is prohibited. 
Speed is limited to 45 miles per 
hour, which is deemed “reason- 
able and prudent.” All equipment 


con- 


New Used Car, Sales Room 
Quintuples Attendance 


FREMONT, O. — Dealers in 
large cities have already proved 
beyond question that the moder- 
nization of used car display fa- 
cilities is thoroughly justified by 
increased traffic and a resultant 
increase in used car sales. That 
the dealer in smaller communities 
can expect the same sort of bene- 
fit is demonstrated by the ex- 
perience of the Dunmyer Chevro- 
let Co., of Fremont. This firm’s 
used car operations since it in- 
stalled the outdoor used car sales- 
room recommended by the Chev- 
rolet Motor Co., indicate that 
there is no difference between the 
metropolitan city dealer and the 
dealer in places of moderate size, 
so far as the ability to stimulate 
sales through proper display is 
concerned. 

Dunmyer Chevrolet put its new 
outdoor used car salesrooms into 
use about the end of March. The 
need for new facilities was less 
urgent than in hundreds of other 
dealerships, for the premises oc- 
cupied by used cars were already 
orderly and well kept. They did 
not, however, make any pretense 





of attracting prospects. And a big 
change in used car movement has 
been brought about simply by 
supplying that deficiency. 

D. W. Dunmyer, proprietor of 
the firm, calls the improvement in 
his used car display facilities “the 
most productive investment along 
this line that our company has 
ever made. 


“We feel that the remarkable 
success we have had was due to 
the great number of people at- 
tracted to our lot,” he added. “It 
is no exaggeration to say that 
traffic was increased at least five 
times. And those who came went 
out and told their friends, in- 
creasing our volume still further. 

“And now to the best result of 
all. It seems that a certain class 
of people whom we have been 
unable in the past to attract to 
our lot by advertising or any 
other method, are really stopping. 
To these people we have been 
able to sell our higher priced 
used cars of certain makes and 
models, which in the past either 
became 90-day cars or were sold 
at a sacrifice.” 


and parts of the vehicle of im- 
portance from a safety stand- 
point must be personally inspected 
by the driver before the vehicle 
is taken out. 

Vehicles moving in convoy 
must keep 200 feet apart. When 
approaching grade crossings those 
transporting explosives or other 
dangerous products must come to 
a full stop while all other must 
slow down to 10 miles per hour. 


All replacements of glass shall 
be made with safety glass. 


Fatal Accidents 


Accidents involving death, per- 
sonal injury requiring medical at- 
| tention or property damage 
amounting to $100 or more must 
be reported to the ICC. If a per- 
son dies within 30 days after the 
accident the commission must be 
notified by telegraph, but if the 
victim dies after 30 days notifica- 
| tion in writing on a commission 
form is sufficient. 


Officials of the trucking asso- 
ciation expect some objection to 
the 21-year age limit and also the 
directional signals specified but 
on the other hand the bus oper- 
ators’ association officials believe 
this move toward uniformity will 
effectively combat what they re- 
gard as a “racket”, the maneu- 
vers by which some manufactur- 
ers induce states to make any but 
the devices marketed by those 
manufacturers illegal. Accordingly 
they welcome the proposed regu- 
lation. 

It is made clear by the ICC that 
the recommended regulations are 
to serve only as a foundation for 
a much more comprehensive 
safety structure to be built up in 
the future. 





NOTHING COMPARES,WITH 
WONDER WELD 


A Liquid Metallic Preparation--Welds 
Inside Cracks in Cylinder Block--Also 
for making tight Joints--Weld stays tight 
indefinitely--Will ngp-Clog Radiator. 


Guaranteed 
MILLER MFG. CO. 


1218 Kaighn Ave., Camden, N. J.,U.S.A. 
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Double Equipment 


As Chicago Swamps Lanes 


CHICAGO. — With car owners 
continuing to swamp the safety 
lanes where compulsory inspec- 
tion was inaugurated last week, 
consideration is being given to 
doubling or even tripling the 
number of lanes. It has been 
found that some motorists at 


present are forced to give half a| 


day to the process of waiting in 
line and getting the tests. 

A movement has been started to 
include. clutch inspection to the 
tests being made. Asked regard- 
ing his attitude on the matter, 
Ray Johnson, sales promotion 
executive of the Borg-Warner 
Service Parts division of Borg- 
Warner Corp., declared that prop- 


Mr. Safe Driver 
46 Years Old 


WASHINGTON.—The “average 
safe driver” is 46 years old and 
has been driving for more than 
20 years without a single accident 
or violation of the motor laws, the 
American Automobile Assn. finds 
on the basis of a check-up to June 
30 of records submitted in its 
contest to select the representa- 
tive safe driver in every state and 
the District of Columbia. 

“These records,” the AAA points 
out, “offer an effective answer to 
the alarmists who contend that 
accidents are the inevitable price 
we must pay for the benefits of 
individual transportation. They 
show that fully 20 per cent of the 
applicants for safe driver ratings 
have driven 25 years or more 
without an accident or motor law 
violation. They also show that 





around 6 per cent have been driv- | 


ing 30 years or more—covering 
nearly the whole motor era—with 
similar records for safety and law 
obedience.” 

The AAA states that applica- 
tions for safe driver ratings will 
be received until July 15. Impar- 
tial judges shortly thereafter will 
select the representative safe 
drivers. 


Ford Rouge Adds 


New Power Plant 


DEARBORN. — With consump- | 
tion of electric power by the} 


Rouge plant of the Ford Motor 
Co. at an all-time peak, work has 
begun on an addition to the power 


plant to house additional power | 


distribution equipment, it was an- 
nounced at the home offices today. 
The structure together with 
equipment will cost approximately 
$420,000. 

The addition is supplemental to 
the major modernization program 
which has been under way for 
the past 18 months and involved 
installation of a new 110,000 kilo- 
watt turbo-generator, a _ 15,000 
kilowatt back-pressure generator, 
a new 1,400-pound high-pressure 
steam boiler and the elimination 
of one low-pressure boiler, at a 
cost of $4,600,000. 

The new equipment will make 
available to the plant the new in- 
creased electric power capacity of 
the power house. Provision also 
is being made in the addition for 
later installation of still more 
power distribution circuits to 
handle further increases in the 
plant’s power capacity, now sched- 
uled and already in the blue print 
stage, it was said. The new addi- 
tion to the plant will be 20 feet 
deep, 178 feet long and 152 feet 
high. The structure will cost 
$105,000. 


Hilt Appointed 

RACINE, Wis. — F. M. Young, 
president, Young Radiator Co. has 
announced the appointment of John 
J. Hilt to the vice-presidency in 
charge of sales, contract division, 
Young Radiator Co. 

Hilt has been connected with the 
radiator industry with Young for 
the past 16 years and has been 
with the Young radiator interests 
since its inception. 








erly working clutches are as im- 
portant in safety as are brakes 


in good order. He said a car must/| ~~ 
| alignment, and 4.3 per cent for 


have not only the ability to stop 
but also to get away in traffic; 
in other words, a good clutch. 





| cense plates, 
Inspections are being speeded | 


up to the extent that they now 
average 1,200 daily as compared Plymouth Offers 


with 900 on the first day of the Dealers New Film 
tests. It has been found that 56| 


per cent of the cars have been re- 
jected for faulty lights, nearly 32 
per cent for brake action, 6.3 per 
cent for faulty steering and wheel 


DETROIT.—A new sound slide 
film was released to Plymouth 
dealers throughout the country 
this week. The film dramatizes 
the tests which materials and 
parts must pass before they can 
be accepted for use. 

The new film takes its audi- 
ences behind the scenes in the 


miscellaneous causes such as li- 
rear view mirror, 
windshield wipers, and mufflers. 





engineering laboratories at De- 
troit, and shows the measures in 
use to safeguard quality. 

The film was announced to 
dealers with a request to urge 
every salesman to _ familiarize 
himself with the story it tells. 

Titled “Plymouth Builds Great 
Cars,” the new release continues 
the active program of sound slide 
and motion picture subjects which 
has been used by Plymouth dur- 
ing the past five years. 


Beware of counterfeit Delco-Remy ignition replacement parts which 
are now being offered to the trade at cut prices. 


These parts are clever imitations of the genuine article. The trade-mark 
stamped upon them is almost identical with the Delco-Remy trade-mark. 


They are packed in tin-capped boxes bearing a cleverly forged label 
of the copyrighted design. 


Although the materials and workmanship in these counterfeit parts are 
very poor, itis difficult to detect these counterfeits bya casual examination. 


You can safeguard your customers and your own business by 
refusing to buy any alleged Delco-Remy parts which are offered 
to you at cut prices. 
You can make certain that you are getting genuine Delco- 


Remy parts by buying your supply from authorized United 
Motors Service dealers, exclusive Delco-Remy distributors. 


Don’t purchase any Delco-Remy parts from unknown sources. Help 
legitimate suppliers and dealers to stamp out these counterfeiters by 
reporting any such offers made to you, directly to us or to any United 
Motors Service branch. 


DELCO-REMY CORPORATION, ANDERSON, INDIANA 


Delco-Remy products are sold and serviced in the United States 
and Canada by United Motors Service —in foreign countries 
by Overseas Motor Service Corporation. 
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Handles I 7,673 Operations | 
During 6-Month Period 


By E. M. LUBECK 
ROCHESTER, N. Y.—Lubricating 17,673 automobiles 
from Jan. 1 to June 30 is the record of the Judge Motor 
Corp., Ford dealer, for the first six months of 1936. 
Broken down this is 2,945 complete lubrications per month 
and, not counting Sundays, 115 cars per day. It is mass 
production as far as this dealer is concerned, and the com- 


pany can prove it is a profitable one. 


Judge lubricated 


36,015 in 1935 and is aiming for 40,000 for 1936. 
@--— 


Lubrication with Judge 
business. A sign in the lubrication 
department reads: “If we miss 
one fitting in greasing your car 
there will be no charge for the 
job.” To carry out this challenge, 
Judge sees to it that every man 
in the department and the two 
lubrication managers, study and 
know the location of every fitting 
on all makes of cars. The day the 
operations of the department 
were noted, the following makes 
were going through the mill: two 
Fords, a Plymouth, a Buick, a 
Chevrolet, a Packard, a Pontiac, 
and a Willys, each occupying a 
stall by itself. Eight cars went 
through at one time. In the drive- 
way, seven others of various 
makes were waiting their turn. 

During the past six years, a 
sign proclaims 135,741 cars have 
been lubricated. Another sign tells 
that cars from every state in the 
union have gone through the 
Judge operation. In addition cars 
from foreign countries have also 
been taken care of in the Judge 
shop. 

Ventilated Pits 

The pits themselves are inter- 
communicating, ventilated and 
big enough for the operator to 


is aY 


stand up and do the work. As one 
enters the building he faces a 
series of openings in a tile floor 
raised about six inches above the 
regular floor. The tile floor is a 
sort of roof over the entire series 
of pits. The pits themselves are 
tiled and contain all the lubricant 
hoses and equipment needed by 
the operator, such as_ spring 
sprayers, hand oil cans and other 
devices. All nozzles are of the air 
pressure type and assorted as to 
the quality of grease needed for 
the various parts of the car. 
Everything is kept clean. 

The pits, as may be seen in the 
accompanying picture are ap- 
proximately six feet apart and 
each pit has a six-inch steel coam- 
ing surrounding it. Powerful elec- 
tric lights are protected by heavy 
glass bowls to prevent accidents 
and eliminate any possible dan- 
ger in the event of a light being 
broken. The entire pit chamber 
from one of the rooms to the 
other is ventilated by a special 
air system. 

To present to ADN readers a 
picture of just how Judge handles 
this mass production lubrication 





“this Tire Tool 
has everything”’ 


@yYou can sum up in a few words what thousands of users 
have to say of the Manley Heavy Duty Tire Spreader (No. 


910-A). “It has everything.” 


This fine Manley tool takes the hard work out of spreading 
a heavy tire for examination and repair. It does more than a 
mere spreading job—it brings a damaged section upward so 
that buffing and scarfing tools may be used with ease. There 
is no danger of breaking down the bead of a tire during 


spreading. 


Everything about the Manley Heavy Duty Tire Spreader has 
been designed for the convenience of the operator. Every- 
thing about the tool saves time and effort for him. Few ad- 
justments are necessary for different sized tires. Controls 
are conveniently located, easily operated. 


Let your jobber’s salesman tell you all about it. 


MANLEY MANUFACTURING DIVISION 
of the American Chain Company, Inc. 
York, Pennsylvania 


In Business for Your Safety 


MANLEY siaricv 


EQUIPMENT 











Rochester Dealer Puts Lubrication on Mass Basis 


JUST ONE SECTION of the lubrication department of the Judge Motor Corp., Rochester, N. Y., 
Ford dealer. There are eight pits in all, and seven more are being installed. A Moto-Sway device rocks 
each car while spring shackles and similar parts are being lubricated. The pits are connected and ven- 
tilated beneath the floor, and all necessary equipment is kept underneath, out of sight. 


operation, the observer’s car was 
put through as any other car 
would be. A small green tag was 
placed on the car which is called 
an “Oil and Grease Record.” 
Should the owner require any- 
thing other than just lubrication, 
notations are made. While the car 
is going through the mill the 
owners name, address and make 
of car are noted. This is for ref- 
erence and the slip is filed by 
number showing the shop order. 
Judge’s men say that it saves time 
against writing out an order. 

The car is wiped clean of dust 
by waxed cloths. The windows are 
cleaned and the interior vacuum 
cleaned. The floor boards in the 
front compartment are cleaned 
and the steering wheel wiped off. 
Judge is making this operation a 
de luxe edition of car owner serv- 
ice. He says it brings a smile to 
every owner’s face which is the 
first step in good will. 

When the car is placed over the 
pit it is caused to rock from side 
to side by a machine called 
Moto-Sway. Two arms extended 
upward from a device attached 


| to two sides of the pit. The arms | 
|}are clamped to the frame chan- |} charge of the Rochester opera- 


nels and as soon as an air valve 
is opened, the car begins swaying 
from side to side, the limit of 
each stroke being about six inches. 
This is to loosen the spring 
shackles and to detect spring 
squeaks and frictional noises. The 
operator then selects the proper 
grease guns and applies the lu- 
bricant as needed. He sprays the 
springs, shoots the oily mist be- 
tween the body and the frame and 
while the car is swaying it gets 
the lubricant through all spring 
bushings and other parts. Noth- 
ing is over looked. The entire op- 
eration consumes 20 minutes. The 
owner is then handed his ticket, 
and from the office located in one 
corner of the room the cash is 
shot through a chute to the of- 
fice in the main building. Records 
are kept in the lubrication office 
for almost every car that has been 
lubricated for the past few years. 


Day and Night 

It takes a crew of 24 men with 
two managers to handle the traf- 
fic. Bob Stillman and Russell 
Hayes are the two managers who 
alternate on day and night duty, 
as the department is open day 
and night. During the night shift 
the work is confined mostly to 
commercial jobs and these are 
put through almost as quickly as 
passenger cars. Several fleet own- 
ers use the shop. 

Many drivers from surrounding 
towns, some as far as 25 miles 
away, have all their lubrication 
work done at Judge’s and the 
reputation of the company for 
complete lubrication has almost 
entirely eliminated the necessity 
of any follow up or direct by mail 
notices. On Fridays and Satur- 


| cal 


days cars are lined up in all di- 
rections waiting their turn. 

The natural question is “Can 
Judge make any money on this 
size operation?” This is best an- 
swered by asking how much do 
his men make? Of the 24 men on 
the job 20 of them are unmarried. 
Last November each of these 20 
men was called into the account- 
ing department of the company 
and given aid in making out his 
income tax report. This becomes 
doubly interesting when every 
man on the job works on com- 
mission. They are also given com- 
mission on oil and grease changes, 
so that for 1935 each man made 
taxable salary. 


New Pits Completed 

That Judge is making money 
is further substantiated by the 
fact that seven new pits are al- 
most completed. These, for the 
time being will be located out- 
doors, adjacent to the lubrication 
room. The construction is identi- 
with those indoors and by 
winter it is expected that these 
too will be covered by a continu- 


| ation of the roof of the present 


| 


building. 
This will give Judge 15 pits in 
all, A. Russell Loomis, who is in 


tions, says that 15 pits will give 
them double capacity and that the 
extra pits were put in as a neces- 
sity and to save waiting time. On 
the basis of 17,673 for the first six 
months with eight pits Loomis 
says that 40,000 cars for the year 
will easily be reached. 
Many Car Buyers 

The 17,673 car owner contacts 
so far have further developed pos- 
sibilities for new and used cars. 
Loomis says they are taking ad- 
vantage of it not only for the 
sales department but for the serv- 
ice section which now covers the 
main part of three floors of the 
building. Close co-operation be- 
tween the service shop and the 
lubrication department has in- 
creased service work tremen- 
dously. An additional profit-mak- 
ing section is the painting depart- 
ment which this year will be aug- 
mented by a redesigned painting 
room, Last year this section han- 
dled 753 repaint jobs, a number 
of which were sold through the 
lubrication section. 


SUNDAY at 7:30 


SAVING TIME 


New Departure 
Gives Service 
Buttons to 252 


BRISTOL, Conn.—At the Endee 
Inn, last week, 252 of the older 
employes sat down to a dinner 
given by the New Departure divi- 
sion of the General Motors Corp. 
and an evening of singing and 
sociability. Included in the list of 
guests were 14 men and women 
from the Meriden plant, the bal- 
ance from Bristol. 

The aggregate service rendered 
by those present was more than 
6,000 years. 

All employes .were presented 
with a new service emblem, each 
inscribed with the period of loyal 
service rendered. The 252 emblems 
distributed by five-year classes 
|represented a range of service 
|from 20 to 44—an aggregate of 
6,070 years. 

Special note was made of the 
three Heffernan brothers, Frank, 

Michael and James, who have 
worked a total of 101 years with 
New Departure. 

Included in the list were six 
| women with service records rang- 
ing from 20 to 43 years. 





Most Gasoline Pumps 
Found to be Correct 


RICHMOND, Va.—B. W. Rag- 
land, chief of the Bureau of 
| weights and measures of the de- 
partment of public safety, re- 
ported yesterday that his office 
tested 14,913,884 gallons of gaso- 
line and 873,428 gallons of kero- 
sene during June. 

The inspectors examined 1,895 
pumps, seized 20, condemned 103, 
adjusted 71 and approved 1,701. 

Fifty-seven out of 301 gasoline 
pumps inspected were condemned, 
243 were found correct and one 
was adjusted. 


Taxes Gain 


LITTLE ROCK, Ark. — Gasoline 
tax collections for June totaled $728,- 
582.27, as compared with $638,303.61 
in June, 1935, according to official 
figures released by Revenue Commis- 
sioner Earl R. Wiseman. 





GULF SALUTES 
DODGE 


in one of a series of tributes to the 
automobile industry 


EASTERN 
DAYLIGHT 


COLUMBIA NETWORK 


Julia Sanderson and Frank 
Crumit, starred in GULF’S 


Summer 


Show, with Hal 


Kemp’s Orchestra and Ed 
Smalle’s 7 G’s. 
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Machinery Field Shows Industrial Improvement 


Delayed Equipment Sales; 
Credit Reserves Called Good 


WASHINGTON. — Visible  evi- 
dence of renewed activity in 
nearly all branches of the ma- 
chinery trade of the United States 
are among the soundest of indi- 
cations that the conutry is in 
fact emerging from the depres- 
sion, according to “Review of the 
American Machinery Industries” 
made public by the Bureau of 
Foreign and Domestic Commerce, 
Department of Commerce, 

Certain underlying factors, such 
as the delayed purchases of ma- 
chinery and equipment and the 
existence of vast reserves of 
credit, point to definite expansion 
in the various machinery indus- 
tries and present trends fully 
justify the feeling of optimism 
generally prevailing within the 
industry group, it was stated. 

The significance of the ma- 
chinery industries in the national 
economy of this country is indi- 
cated by the fact that in 1933, the 
latest period for which complete 
statistical data are available, the 
machinery industries, as a group, 
employed approximately 500,000 
wage earners, paid more than 
$500,000,000 in wages, and pro- 


Midwestern Gas 
Holiday Sales 
Reported Heavy 


CHICAGO. — Early reports in- 
dicate that gasoline demand 
throughout the middle west was 
of record proportions over the 
holiday week-end which normally 
marks the beginning of the peak 


consumption period. Except for} 


slight scattered showers over a 
very small portion of the terri- 
tory, ideal driving weather pre- 
vailed over the two days. 


Although jobbers had built up | 


large stocks of gasoline in antici- 
pation of a big demand over July 
4, these stocks are believed to 
have been sharply reduced. As a 
result, the trade looks for jobbers 


to be active buyers this week with | 


a possibility that higher prices 


may develop in the midcontinent | 
tank car market which firmed} 


noticeably last week. 

The severe drought in the 
northwestern part of the terri- 
tory is having its effect on gal- 
lonage in that section, but volume 
has been so small in the past 
years as a result of repeated 
droughts that the trade is not 
very apprehensive about this 
latest dry spell. The oil industry 
has not suffered in that area as 
severely as others because relief 
money has served to offset loss of 
crops to a large degree. 


Goodrich Pressure Data 


Now Being Distributed 

AKRON. — Of interest to all 
owners and operators of trucks 
and buses is the new “load and 
inflation pressure table for trucks 
and buses” just published by the 
B. F. Goodrich Co. and now avail- 
able upon request. 

The posters list the tire sizes, 
correct inflation in pounds, and 
carrying capacity in pounds on 
all Goodrich truck and bus tires, 





duced commodities valued at ap- 
proximately $2,000,000,000, accord- 
ing to the review. 

Although the machinery indus- 
tries as a group have lost consid- 
erable ground since 1929, this 
group was ranked officially in 
1933 as fifth in the number of 
establishments in the manufac- 
turing field of the United States, 
fourth as to number of wage 
earners employed, and fifth as to 
the value of products. 

Since 1933, the review states, 
the machinery business has im- 
proved vastly, employment is 
greater, payrolls are larger, and 
the value of commodities pro- 
duced is higher. 
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| Speedboat Crash 


SOUTH BEND.—Victor Klies- 
rath, vice-president of the Bendix 
Products Corp. here, and director 

of engineering 
for the Bendix 
Products Corp., 
Bendix Marine 
Products Corp., 
and Bendix Avi- 
ation Corp., nar- 
rowly escaped 
death at St. Jo- 
seph, Mich.,, 
Tuesday night 
when his speed- 
boat, the Hotsy 
Victor Kliesrath Totsy II, caught 
fire in Lake 
Michigan. 

Kliesrath, who dropped over- 

board after his gasoline tank ex- 





Injures Kliesrath | 





ploded, was severely burned on 
the arms and legs and was taken 
to St. Joseph sanitarium. 


The boat was destroyed despite | 


efforts of the Coast Guard to put 
out the fire. It was the boat in 
which Kliesrath placed second in 
the international regatta in 1933 
at Lake Garda, Italy, and which 
he had raced at the annual Lake 
George gold cup races for sev- 
eral years. It was built six years 
ago for John Wanamaker, Phila- 
delphia department store mag- 
nate. 

A similar speedboat, the Hotsy 
Totsy III is being built for Klies- 
rath. 


Names Jackson 


COLUMBUS, O. — S. A. Jackson 
has been appointed district sales rep- 
resentative for B-N Piston Pins and 
Ohio Pistons for the Ohio and west- 
ern Pennsylvania territory. He will 
cover the jobbing trade regularly, 
making his headquarters in this city. 


‘Auto Sales Gain 
Dayton Reports 


DAYTON, O.—Automobile sales 
in Miami county showed a 50 per 
cent increase in the first six 
months of this year over the same 
period of 1935 according to figures 
compiled in the office of the Clerk 
of Courts, Troy, O. For the 
first half of 1935 passenger car 
sales totaled 1,085 and truck sales 
were 187. For the first half of 
this year passenger car sales 
jumped to 1,514 and truck regis- 
trations increased to 130, an in- 
crease of almost 500 in passenger 
ear sales and of 43 in truck sales. 

Not only did the first half of 
1936 show a big gain over 1935, 
but the totals for the first six 
months of this year were greater 
than for the entire year in 1934, 
1933, 1932, 1931 and 1930. 








Dependable aroy steets 


--.to deliver 


infinitely more 


value in 


performance 


“6 OW must it act in fabrication? 
What must it do in service?” 


Once we know these two important 
things about the steel you use, we 
can give you the steel best fitted 
for your needs. And by that we 
mean the steel that will give you 
the most value for your steel dollar. 

Whether your particular require- 
ments call for a steel to resist 
corrosion—steel that combines high 
strength with light weight — steel 
that must be strong at low temper- 
atures or strong at high ones—or 
that will show special immunity to 
shock or abrasion—whatever your 
needs, we can furnish you depend- 
able Alloy Steels of the correct 
physical, metallurgical and chemical 
properties. 

So can many other steel manu- 
facturers. But we like to believe 
that we go one step further. In 
Carnegie-lIllinois Alloy Steels these 
vital properties are maintained con- 
sistently uniform from bar to bar, 
from heat to heat, from shipment 
to shipment. This uniformity, this 
unvarying dependability we obtain 
by scientific control of every step in 
manufacture. It is the distinguish- 
ing mark of Carnegie-Illinois Steels. 
It assures you of consistently eco- 
nomical fabrication. It guarantees 
the dependable performance of your 
product in service. 


NO FACTOR IS LEFT UNCHECKED 
In controlling the quality of Carnegie-Illinois Alloy Steels, in addition to the tests imposed 
by the melter and furnace laboratory, each heat is subjected to an exhaustive check analysis. 
This is done to substantiate previous analyses. It provides a final analysis of the steel as 
rolled in semi-finished form. Samples for this check are cut from billets after the steel has 
cooled. Not one but several billets rolled from each heat are thus tested. Uniformity must 


UNITED STATES STEEL 


as well as load and service dia- 
gram illustrating the effects of 
overloading on the service of a | 
pneumatic tire. 

The tables are suitable for ga- 
rages, loading terminals, etc., 
where drivers and supervisors can 
be reminded to check their tire 
information. Copies are available 
upon request to either the manu- 
facturer’s principal offices or field 
representatives. 


CARNEGIE-ILLINOIS STEEL CORPORATION 
Pittsburgh Chicago 


a 
Columbia Steel Company, San Francisco, Pacific 
Coast Distributors + United States Steel Products 
Company, New York, Export Distributors. 
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the market for fine cars continued 
to dribble downwards, being at 
the lowest ebb at the end of that 
year. The spring of 1936, how- 
ever, has seen this downward 
trend stopped. The first three 
months of this year showed no 
further decrease but in April and 
May there came the turn in the 
tide and evidence that fine car 
sales are now well on the way to 
share in the general upward 
swing as it continues to grow. 
+ * * 


STRAWS THAT show the di- 
rection in which the _ present 
winds are blowing so far as 
Pierce-Arrow is concerned is the 
finding of Paul Fitzpatrick, gen- 
eral sales manager, who declares 
chauffeur-driven cars are coming 
back into their own. This is 
predicated on figures from New 
York, where 70 to 75 per cent of 
the Pierce-Arrow sales are of 
chauffeur-driven cars and it is 
thought other big cities will show 
about the same percentage. En- 
couraging too, to the quality 
group are statistics that the 
limousine, which some _ thought 
was related in a way to the dodo 
is registering a strong comeback, 
recent reports showing an in- 
crease of 25 per cent in sales of 
these swanky motor rigs. 

* a * 


PIERCE-ARROW also is regis- 
tering in a big way with its 14- 
passenger commercial coach, 
Chanter & Co., told me. Yosemite 
National Park has 10 of them in 
service, Grand Canyon also has a 
fleet. There are two large fleet 
operators between New York and 
Boston, as well as many smaller 
fleets in New England, the Mari- 
time provinces, and through the 
central and far west. O’Rourke 
showed me a picture of the Yo- 


= 


| 


semite coach, which has a canvas 
roof which can be rolled back so 
passengers may stand up and see 
all the sights of the park while 
they are traveling. This, I think, 
is an original thought, and I hope, 
if I am wrong, someone will cor- 
rect me. Why couldn’t that have 
been thought of before? 
oe x * 

UNLESS I miss my guess, the 
third annual running of the All- 
American soap box derby cham- 
pionship, sponsored by Chevrolet 
and which is scheduled for de- 
cision at Akron on Aug. 16, is go- 
ing to be the world’s outstanding 
sporting event, and I won’t bar 
anything. 

This conclusion of mine is 
drawn from vital statistics pumped 
out of Myron Scott, major domo 
of the event and who has earned 
his place in the Hall of Fame as 
originator of the idea. And from 
him I get estimates that there 
will be more than 100,000 boys 
competing in the city champion- 
ships as against 50,000 last year; 
that these preliminaries will be 
witnessed by 7,500,000 people, more 
than twice the number of on- 
lookers last year, while there will 
be 116 cities represented in the 
Akron final as against 52 last 
year. 

* od cg 

ALREADY FOUR or five of 
the city championships have been 
run and the present champion is 
assured of a place in the final. 
He’s little Bob Turner of Muncie, 
Ind., who won the Muncie trials 
again last week. 

There will be foreign represen- 
tation this time, for Hawaii, 
South Africa and Porto Rico are 
sending champions to strive for 
the college course and other rich 
prizes offered by Chevrolet. Nor- 


IN ORDER TO SERVE the automotive and transportation groups 
comfortably, L. C. Chase & Co., Inc., selling division of Goodall San- 
ford Industries, recently opened a special showroom in Detroit. The 
special effort to properly service these important buyers, is obvious 


in this photo, 





| 
man Neumann of Pretoria al-| taking a vacation trip in a trailer 


ready has qualified from South 
Africa through winning his na- 
tional finals at Port. Elizabeth, 
where he beat five other cham- 
pions. Norm is only 14 years old 
but he is six feet one inch tall 
and weighs 162 pounds. He lands 
in New York in a few days. 
* * * 


FOR THE FIRST time New 
York City is to be represented at 
Akron and from all indications 
the New York City champion- 
ship, which is sponsored by the 
New York Post, will be a wow. 
It’s to be made a civic event and 
run in the Madison Square Gar- 
den bowl, with Mayor La Guardia 
present to give it official tone. 
The date selected is Aug. 4. 

. ” + 


IF YOU'VE been listenin’ to the 
Pepsodent broadcast you will have 
discovered that Amos ’n Andy, 
Lightnin’ and the Kingfish are 


* 


“PISHIIN’ 
where the fish ARE” 


DUSKY FISHERMAN, asked the sec- 
ret of his success, replied simply: 
“T jes fish where the fish are.” 


The Nash-LaFayette line, with 20 
models priced from $595 to $995 at the 
that 


factory, follows 


expedient. 


With this line, a dealer is in a po- 
sition to appeal to 98% of the pros- 
pective buyers in his community. And 
to make his “fishing” even more suc- 
cessful, he is able to offer, in each price 


* * * * 


same _ simple 


class, demonstrable value far outstrip- 
ping competitive cars. 


Any dealer can convince himself of 
the truth of this statement by simply 
comparing even the Jowest-priced Nash 
built car, the LaFayette, with any 
higher priced car he may choose. 
letter or wire to C. H. Bliss, vice- 
president in charge of sales, the Nash 
Motors Company, Kenosha, Wiscon- 
sin, will bring you complete details, 
without obligation on your part. 


A 


THE NASH-LaFAYETTE 


FRANCHISE 











hauled by the Fresh Air taxicab. 
Which is additional proof of the 
nation-wide interest that has de- 
veloped in this new industry 
which seemingly has sprung up 
overnight. Not only radio but 
national magazines and big dailies 
are giving the new industry all 
kinds of space and there’s no 
telling what will happen. It was 
just this kind of support a quar- 
ter of a century ago that made 
the automobile industry possible. 
co * * 


ALONG THE same lines and 
proving that the rest of the world 
is thinking as we are about the 
trailers, there’s the case of J. H. 
Rhodes, managing director of the 
Rhodes Motor Car Co., of Mel- 
bourne, Australia. Rhodes is Olds- 
mobile distributor and before he 
checked in at Lansing, he dropped 
in on the editor. 

One of the first questions he 
asked was, “How about this cara- 
van movement in this country 
which I have heard so much 
about?” And by caravan he 
meant, of course, the trailer, for 
in the British domains that’s the 
term given the house on wheels. 
Rhodes took the names of some of 
the leading trailer manufacturers 
and I'll venture to predict that be- 
fore he gets away from Detroit 
he will have an American trailer 
franchise in his pocket. 

* + - 


RHODES COMES to Detroit by 
the back door, that is he goes 
half way around the world via 
England to get here. He’s been 
four months on the way now and 
it will be another couple months 
before he gets back to Melbourne. 
This is the 14th trip of this sort 
he has made over the years and 
he estimates he has spent some- 
thing like $150,000 in the way of 
traveling expenses. He does this 
world-jogging just to keep posted 
on what’s going on in the automo- 
bile business. 

* * * 

LUNCHING AT the Bloomfield 
Hills Country Club, Tuesday, with 
Harry Klingler, Tex Simpson and 
Bud Berend, the publisher and the 
editor of ADN cupped their ears 
along with their hosts from Pon- 
tiac to the broadcasting of the 
National League-American League 
baseball game at Boston. In the 
locker room with us was Doc 
Gilpin, former sales manager of 
Pontiac, just returned from his 
Hawaiian trip. 

And out of this listening-fest 
came a suggestion from the presi- 
dent of Pontiac which may be 
worthy of consideration. 

“Why not make this annual 
league championship ball game a 
double-header, so the public can 
see all the stars in action?” sug- 
gested Klingler. 

6 * * 

POSSIBLY the objection to this 
would be that a double-header 
would not be decisive in case each 
won a game, but if that would 
be the objection the luncheon 
party thought the game ought to 
be 18 innings, another way of 
making it a double-header with- 
out the danger of a tie. 

Anyway, the luncheon party is 
passing along the thought. Mebbe 


.|Bud Shaver of the Detroit Times, 














Anti-diversion 


Petition Fails 


LINCOLN, Neb. — A pro- 
posed constitutional amend- 
ment to prohibit the use of 
Nebraska gasoline taxes for 
non-highway purposes has 
been dropped for lack of 
sufficient petition signers. 
Approximately 60,000 signa- 
tures were needed to initiate 
the proposal for the fall 
election ballot. 

The amendment drive 
grew out of the social se- 
curity program enacted by 
the 1935 legislature which 
authorized a 1-cent-per-gal- 
lon additional tax on gaso- 
line to help finance old age 
pensions. The tax expires 
automatically next Mar. 1, 
and the amendment was in- 
tended to prevent re-enact- 
ment of the levy. 

Hesitancy to sign the pe- 
tition apparently was the 
fear that a sales tax or 
some other new form of 
taxation would be enacted. 








or Salsinger of the News or Ward 
of the Free Press will see some 
virtue in it. 
* * oe 

GILPIN, back from Hawaii, 
has hooked up in a new venture. 
After 25 years in the automobile 
business, the former sales man- 
ager of Pontiac has allied him- 
self with William L. Graham, the 
two having formed the insurance 
underwriting firm of Gilpin & 
Graham, Inc., with A. W. L. Gil- 
pin president, and with head- 
quarters in the National Bank 
Bldg., Detroit. 


Says Shippers 
Should Beware 


CHICAGO. — The present for- 
mative period in the application 
of the federal motor carrier act 
is one in which shippers generally 
would do well to “watch their 
step,” according to a warning 
issued by the National Industrial 
Traffic League. 

The league points out that the 
law requires common carrier mo- 
tor vehicle operators engaged in 
interstate commerce to file their 
rates with the Interstate Com- 
merce Commission and that, once 
the rates have been so filed, they 
are the only rates the operator 
may legally charge. Further, the 
league points out, any deviation 
from that rate accepted by the 
shipper makes the shipper equally 
liable to penalties of $500 for the 
first offense and $2,000 each for 
subsequent offenses. 

It has been more or less the 
custom heretofore for individual 
shippers to make whatever rate 
arrangements they could to their 
own advantage with common car- 
rier motor operators. 


New Governor Design 
To Cut Fleet Costs 


DETROIT.—A universal type of 
governor which will cut the cost 
of installations to fleet operators 
will shortly be announced, accord- 
ing to a statement issued today 
by Arthur A. Bull, president of 
the Handy Governor Corp. Ac- 
cording to Bull, it will be unneces- 
sary for fleet operators in the fu- 
ture to use a number of gover- 
nors for different speeds. One uni- 
versal type of governor will be 
manufactured. 


Hudson Gets Five New 


Dealerships in Detroit 


DETROIT.—Five new dealers in 
Detroit were announced by the 
Aaron DeRoy Motor Car Co., 
Hudson and Terraplane distribu- 
tor here. They are: The North- 
east Motor Sales Co., Rine & 
Rine Motor Sales, M. M. White, 
Hildreth Motor Sales, and the 
Klump Sales & Service, Inc. 

Announcement of _ these 
new dealers gives Hudson a total 
of 21 dealer outlets in Detroit. 
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Minnesota, Wisconsin Drought Damage Slight 


Heaviest Losses Centered 


In Dakota 


(Continued from 


Some dealers report that a fair 
analysis of the outlook cannot be 
made until the full extent of 
relief measures has been ascer- 
tained. 

Reports which have been re- 
ceived to date are as follows: 


Aberdeen, S. Dakota 


Drought conditions in South 
Dakota are fully as bad as re- 
ported. Extreme heat and hordes 
of grasshoppers have finished 
crop and feed prospects except in 
a few scattered localities. I am 
unable to tell how this will effect 
car and truck sales until we find 
out how much relief work is to 
be inaugurated but I would ex- 
pect at least 50 per cent reduc- 
tion in sales of cars. Truck sales 
may be increased depending on 
WPA projects anticipated.—P. T. 
Spaulding, Spaulding Automobile 
Co., Aberdeen, N. D. 


Grand Perks, N. D. 


Crop conditions in North Da- 
kota are the most serious in his- 
tory of state. The spring wheat 
crop, the money crop for this 
territory, will be an almost com- 
plete failure. The feed and forage 
crop just does not exist in about 
30 of the state’s counties. Natur- 
ally passenger car sales will be 
affected materially and _ truck 
sales also will decline. The move- 
ment of feed to the drought areas 
and the work relief for needy 
families should provide some use 
for trucks but the nature of work 
will limit this use to used trucks 
now owned or purchased at low 
prices. 

Due to past experience repos- 


sessions will not be a major fac-| 


tor as credit has been extended 


throughout the state on a good | 
business basis. Only a small area 


along extreme northern border 
and in the northeastern section 


of the state can be expected to} 


produce any volume of new car 


and truck business. 


Drought conditions in this small 
territory have not been so ex- 
treme and recent heat wave was 
not so severe in this area. Crop 
conditions in northern Minnesota 
are even more favorable than 
northwestern North Dakota and 
with favorable weather this ter- 
ritory should account for satis- 
factory volume in both new cars 
and trucks.—Kelly, Valley Motor 
Co., Grand Forks, N. D. 


Minneapolis, Minn. 

There are small sections in the 
west, northwest and southwest 
portions of this state where crop 
damage is quite serious, espe- 
cially to small grain. By far the 
major portion of state is still in 
good to fair condition, the only 
real serious damage being to 
small grain which is not a major 
crop here and to pastures which 
will recover quickly following 
rains. 


Reports from a number of our 
dealers would definitely indicate 
that damage is not nearly so 
serious yet as press reports indi- 
cate. General rains within the 
next few days will leave Minne- 
sota in excellent condition since 
there is yet no damage to corn 
and hay and the damage to pas- 
tures is only temporary. Effect of 
drought condition in this state on 
car and truck sales will depend 
entirely on whether drought con- 
tinues or is broken by early part 
of next week.—C, L. Holt, Minne- 
apolis, Minn. 


Des Moines, Ia. 


We do not believe that drought 
conditions in the major portion 
of Iowa are nearly as serious as 
in surrounding territories. How- 
ever, if prevailing high tempera- 
tures, which we have had for a 
week, continue without moisture 











Wheat Region 


Page 1) 

during the balance of this week 
there is certain to be a drastic 
curtailment in the purchase of 
automobiles and trucks immedi- 
ately and continuing until there 
is some assurance of a crop.—J. 
A. Peverill, Des Moines, Ia. 


Milwaukee, Wis. 

Effects of the drought in Wis- 
consin will become quite serious 
if we do not have rain. Orders 
are being held up through the 
state by rural buyers until they 
are sure of conditions. If we 
have rain within a week every- 
thing will be all right but if the 


dry weather continues it will hurt | 








the automobile and truck busi- 
ness this summer and fall very 
much.—R, E. Widrig, Milwaukee, 
Wis. 


Memphis, Tenn. 


The rains that came for three 
days before July 4 had a precipi- 
tation of about three inches in 
Memphis and were over the 
length and breadth of Tennessee, 
breaking a drought of more than 
75 days. Eastern Arkansas and 
North Mississippi also profited 
greatly by the rain. Much mud 
was left in some quarters and 
milder temperatures. 


For three days the rain fell 
almost continuously. It is said to 
be worth millions to the farming 
interests. A large amount of road 
work is on in Tennessee, Arkan- 
sas and Mississippi. Many trac- 
tors and much power machinery 
is being used. Trucks show very 


Stripped down to the chassis, this handsome Chevrolet has 
power and ruggedness and stamina—all the makings of 
dependable transportation in more than ample measure. 


But to complete the picture of smart, safe, comfortable 
travel which sets this car apart, it takes the sleek-lined, 


comfort-built one-piece solid steel 


“Turret Top,” Body 


by Fisher which Chevrolet alone in the lowest-pric ed 


field offers you. 


You’re safer in your travels when you drive a Chevrolet 
because that smooth, seamless roof is a single piece of 
solid steel, firmly joined to ‘sides, back and corner posts 
to make a tighter, more rigid, more “weave-proof” unit 


out of the whole body. 


You travel more smartly in a Chevrolet because its lines 
are clean and uncluttered, truly and maturely stream- 


-eeamamacnatets 


THE MARK OF THE MODERN CAR 


ONE-PIECE SOLID STEEL 


* Registered 


good summer volume of _ sales. 
Used cars in many of the cities 
and towns have moved well and 
in some cases stocks much 
cleared up. New models of auto- 
mobiles are moving fairly well. 
Outlook for the summer and 
autumn months continues very 
bright. Clyde Grissam, ADN 
Correspondent, Mem 


phis, Tenn. 


N. Carolina Sales 


46% Above 1935 


RALEIGH, N. C. — R. R. Me- 
Laughlin, director of the state 
motor vehicle bureau, says the 
first concrete evidence of the ef- 
fect of bonus-money spending on 
a large scale in North Carolina 
was reflected in a gain of 46 per 
cent in new car sales for June, 


as compared with the same month 
a year ago. 

McLaughlin said a total of 4,438 
cars were sold last month, as 
compared with 2,994 in June, 1935. 
New truck sales for the month 
totaled 984, as against 1,044 in 
June, 1935. For the six-month pe- 
riod ending June 30, the vehicle 
bureau reported, new car sales 
aggregated 22,093, as compared 
with 25,919 in the corresponding 
period of last year, and truck 
sales reached 6,817, as against 
6,591 in the similar period of 
1935. 

“Payment of the soldiers’ bonus 
probably caused much of the in- 
crease,” McLaughlin declared. 


Eveready Manual 
NEW YORK.—The 1936 edition 
of the “Eveready Manual of Cooling 
Systems” is now ready. It contains 
information on cooling system main- 
tenance and various problems en- 
countered by service men. 


lined in the style that America approves most heartily. 


You ride more comfortably by reason of the ample room 
and carefully designed seating of Body by Fisher—you’re 
freer of the weather because of Fisher No Draft Ventila- 
tion. An easy turn of the regulator handles and the car 


can be flooded with fresh air. 


And in bad weather you 


can quickly adjust the ventipanes to shut out the rain 
and still be assured of fresh air without annoying drafts. 


Chevrolet invites comparison— 


and one reason it is selling 


so widely today is that it is the only car in the lowest-priced 
field that has the one-piece solid steel “Turret Top,” 


Body by 


‘Turner Tor’. jem 


on GENERAL MOTORS CARS ONLY: CHEVROLET PONTIAC * OLDSMOBILE - BUICK 


found only on cars by General Motors. 


LASALLE - CADILLAC. 


sia a Maal Et 
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189,756 Retail Deliveries 
Establish All-Time — 


(Continued from 


628. Sales for the first six months 
of 1936 totaled 964,451 compared 
with 648,835 for the same six 
months of 1935. 

Sales to dealers in the U. S. 
totaled 186,146 in June compared 
with 150,863 in June a year ago. 
Sales in May were 187,119. Sales 
for the first six months of 1936 


TOTAL SALES TO DEALERS 


Page 1) 


totaled 978 274 compared with 710,- | 


224 for the same six months of 
1935. 

Stocks of cars in dealers’ hands | 
at the end of June showed a re- | 
duction of 3,610 units from May. | 

Below 
monthly sales for 1933, 1934, 1935 
and 1936 to date. 


IN U. S. AND CANADA PLUS 


OVERSEAS SHIPMENTS 


1936 
158,572 


January 
February 


229,467 
222,603 
217,931 


November 
December 


1935 
98,268 
121,146 
169,302 


184,059 
134,597 
181,188 


888,560 
167,790 
124,680 
39,152 
127,054 
182,754 
185,698 
1,715,688 


1934 

62,506 
100,848 
153,250 
153,954 
132,837 
146,881 
750,276 
134,324 


109,278 
71,888 


72,050 
61,037 
41,594 


1,240,447 


1933 


59,614 
58,018 
86,967 
98.205 
113,701 
498,622 
106,918 


97,614 
81,148 


10,384 


SALES TO CONSUMERS IN UNITED STATES 


1936 
102,034 


January 
February 


September 


October 
November 
December 


SALES TO DEALERS IN 
1936 
131,134 
116,762 
162,418 


194,695 
187,119 
186,146 


978,274 


January 
February 


September 


October 
November 
December 


Heads Exports 

WAUKESHA, Wis. — With the 
appointment of M. E. Nicklin as 
export manager, a new department 
has been created by the Waukesha 
Motor Co. It is the outgrowth of the 
export division which Nicklin has 
directed for several years. Nicklin 
sailed from New York directly to 
Genoa, Italy, for an extended trip 
throughout southern and _ central 
Europe on July 3. 


1933 
50,653 


1934 
23,438 
58,911 
98,174 


106,349 
95,253 
112,847 


494,972 
101,243 
86,258 
71,648 


69,090 
62,752 


1935 
54,105 
77,297 

126,691 


143,909 
109,051 
137,782 
648,835 


108,645 
127,346 
66,547 


68,566 
136,859 
122,198 41,530 

1,278,996 927,493 


UNITED STATES 
1935 1934 
75,727 46,190 
92,907 82,222 
132,622 119,858 


152,946 121,964 
105,159 103,844 
150,863 118,789 


710,224 592,867 
139,021 107,554 


103,098 87,429 
22,986 53,738 


97,746 50,514 
147,849 39,048 
150,010 28,344 


1,370,934 959,494 


47,436 


101,827 
399,764 


87,298 
86,372 
71,458 


63,518 
35,417 
11,951 
755,778 


1933 
72,274 
50,212 


85,980 


92,546 


67,733 


41,982 
3,483 
11,191 


729,201 


Barton Appointed 

LOS ANGELES. — J. R. Barton 
has been appointed regional man- 
ager for the Chrysler Sales Corp., 
with headquarters at the Los Angeles 
factory. His territory will include 
California, Arizona and Nevada. 
Barton has been with the Chrysler 
organization since 1919. During the 
past six years he has acted in offi- 
cial sales and merchandising capa- 
cities in Chicago, Denver, San Fran- 


|cisco and Los Angeles. 


84,504 | 


21,295 | 
869,035 


82,117 | 


is a tabulation of GM| 


STEEL TRAILER CHASSIS (shown above) have been used by 
A recent article in Automotive Daily News described a steel chassis built by the Saginaw Pressed 
| Steel Co. as the first steel chassis to be offered as a production unit to trailer builders. ADN would like 


years, 


General Motors J une Sales Sets Peak for Month 


Trotwood Trailer Co. for several 


to correct a possible impression that the Saginaw chassis was the forerunner of all steel trailer chassis, 
whereas it is only understood to be the first chassis of this type made available as an assembly unit for 


trailer builders. 


Order Nebraska Truckers 


53,054 | 


To Obtain Certificates 





42,280 | 


71,599 | 
85,969 


| operating prior to Apr. 


2 
45,098 | 
74,242 | 


LINCOLN, Neb.—Nebraska mo-| w 


tor truckers were ordered this 
week by the Nebraska railway 
commission to obtain certificates 
of convenience and necessity as a 
prerequisite to doing public haul- 
ing in the state. The action was 
the first specific regulation im- 
posed upon Nebraska 
truckers since congress set up a 


eration to regulate motor vehicles. 
Terms of the state order were as 
follows: 


1 


If application is filed within 
60 days, truckers who were 
1, 1936, 
will get certificates automatically. 


If truckers started operations 
between Apr. 1 and June 30, 
1936, filing of application gives 
him automatic temporary certi- 
ficate to operate until hearing and 


| decision on his application. 


99,956 | 
427,762 | 


| 


| 





No trucking line may be es- 

tablished after June 30, 1936, 
until after application made for 
certificate, hearing held, and cer- 
tificate formally granted by com- 
mission. 

Robert E. Powell, motor trans- 
portation supervisor of the com- 
mission, said it was impossible to 
estimate how many Nebraska 
trucks will be affected by the 
order. He said 26,000 trucks are 
registered in the state, but many 
of these are interstate or local. 
The order does not affect trucks 
operated by their owners for their 
own benefit, particularly farm 
trucks. It applies only to persons 
who haul goods for other persons 
for hire and operating between 
two or more Nebraska cities. 
Trucks doing strictly an inter- 
state business or operating wholly 


intrastate | 





within a single city are not af- 
fected. 

The certificates also will “freeze”’ 
the routes or territories used by 


motor truckers after specifying | 
their present territories in their | 
truckers | 
will have to get permission before | 


certificate application, 


expanding at any further time. 


| Objections by several groups of | 
: | truckers to the order have been 
system of interstate control and} 
provided for federal-state co-op- | 


framed and presented to the state 
commission. The Apr. 1 “grand- 
father” date, and the definition of 
common carriers by motor ve- 


| hicles contained in the order are 
criticized. | 
the | 


the 
The 
opinion 


principal points 
commissioners voiced 
that supplemental 


changes would be made if deemed | 


necessary, but Powell said the 


order was as fair a compromise | 


as could be reached. 


ICC Approval May Lead 


Other Railroads to Act | 


WASHINGTON. — Approval by 
the Interstate Commerce Com- 
mission of the Chicago Great 
Western Railroad’s tariff provid- 
ing rates for the transportation 
of loaded motor vehicles on flat 
cars may lead to the inauguration 
of similar co-ordinated service by 
many other railroads and motor 
carriers, according to the Amer- 
ican Trucking Assn. 

Beside the Keeshin organiza- 
tion, 16 operators affiliated with 
the Illinois-Minnesota Motor Car- 
rier Conference will ship their 
vehicles over the Great Western, 
as previously arranged, it was 
stated. 

Meanwhile, a similar arrange- 
ment between the Keeshin inter- 
ests and the Baltimore & Ohio 
is expected to become effective 
soon. 


Peak Precision Standards 


BORG & BECK 
CLUTCHES 


DIVISION OF BORG-WARNER CORPORATION 











26 Yr. Old Packard 


In Museum Exhibit 


MEXICO CITY. — An old 
monastery just outside the 
city limits of Mexico City, 
which has been converted 
into a national museum, 
contains an interesting ex- 
hibit showing the develop- 
ment of transportation in 
Mexico. Carriages of gov- 
ernment officials running 
back for almost as many 
years as the country is old 
are displayed. 

Among them is an auto- 
mobile which was the per- 
sonal “carriage” of Presi- 
dent Diaz in 1910. It is a 
Packard touring car and 
the card it bears, relating 
its history, says it was the 
first motor car ever shipped 
into Mexico. Although 26 
years old the veteran Pack- 
ard is instantly recognizable 
from its hood and radiator 
lines. 





Veedol Expands 
‘Make Good’ Offer 


NEW YORK.—A tentative ex- 
periment in connection with a 
make-good offer campaign on au- 
tomobile lubricating oil, inaugu- 
rated last February by Tide 
Water Oil Co. for 10 days in three 
eastern cities, will be expanded 
from July 1 to Sept. 1 into a 
campaign for the company’s Vee- 
dol motor oil, it was announced 
by John D. Collins, general sales 
manager. 

The plan, according to Collins, 
has definitely proved the average 
motorist is honest and sportsman- 
like and has brought many new 
customers to Tide Water dealers. 
A car owner has his crankcase 
filled with the proper grade of 
Veedol motor oil by any Tide 
Water service station or dealer 
and saves the sales slip. He then 
drives his car for 10 days. At the 
end of that time if he is not 
thoroughly convinced of the su- 
perior performance given his car 
by the use of Veedol he may send 
the sales slip to the company’s 
New York headquarters and his 
crankcase will be filled free with 
any brand of oil he desires. 


Ill. Automobile Taxes 


$48,014,000 for 1935 


CHICAGO.—Illinois motor ve- 
hicle tax collections last year to- 
taled $48,014,000, of which $29,368,- 
000 came from gasoline taxes and 
$18,646,000 from registration fees, 
according to tabulations made by 
the Chicago Motor Club, an- 
nounced by Charles M. Hayes, 
president. 
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May Wholesale Financing Exceeds 1935 F igure 


Reaches $185,123,097; Slight 


Decrease trom April Total 


WASHINGTON. — Wholesale fi- | against 1,249,800 in the first five | 
nancing of motor vehicles by 456 | months of 1935. 
identical reporting organizations | The May retail financin : 

, ae : a) é g total 

+ Rlcerl nt “ee “adeeniban | was $184,574,506, which represents 
month of last year, when the total ‘Sn both over Agee, > and 
was $135,510,277, but a decline | May, 1934. Of the $184,574,506, the 
from April, 1936, when wholesale | figure $120,193,471 represents new 
financing aggregated $194,323,329.|cars; $63,329,668 used cars; and 
These figures are shown in a tab- $1,051,367, unclassified. 
ulation prepared by the U. S.| ‘The retail financing total of 
Bureau of Census. | $184,574,506 for May of this year | 

For the first five months of the| is to be compared with $180,926,- 
eee — ere reached | gg9 in April, 1936, and $113,601,251 | 
778,331,934, a substantial increase |i, way, 1935. For the first five 
SUlsE tec the ome’ pected re | months, retail financing aggre- 
1935, and a very sharp gain above | re “ao ae against | “- 
the $452,223,265 total established | °“": — oe Pawe. © 





in the first five months of 1934. | 1935, and $352,322,872 for the first 
Wholesale financing totals for the | #V¢ months of 1934. 
full years of 1985 and 1934 are, re-| —————<“Cs—~CSt ace 
spectively, $1,402,564,352 and $907,- | 
314,729. 

The number of cars involved | 
thus far this year is 1,760,612, | 


AAA Announces | 
Chevrolet Truck | 


Economy Results 
| 
DETROIT. — Officially certified | 
figures, released by the Contest | 
Board of the American Automo- | 
bile Assn., show that the recent | 
Thornton-Chevrolet 20-ton, 2,639- | 
mile economy run, was accom-| 
plished with an average fuel con- | 
sumption of 5.117 miles per gal- 
lon. 

The run, which was the first 
ever to be sanctioned by the AAA 
wherein the gross vehicle weight | 
amounted to as much as 20 tons, | 
took place between Apr. 20 and_| 
May 12. It was made with a| 
Chevrolet truck, transformed into 
a six-wheeler by the installation 
of a Thornton Four Rear Wheel | 
Drive. This outfit hauled, with | 
semi-trailer, a payload of more} 
than 15 tons from Detroit to Bos- | 
ton and back over a roundabout 
circuit of 2,639.9 miles. 

Fuel cost, oil consumption and | 
road speed were the principal | 
items under observation and the} 
route followed the established 
highways with no attempt being 
made to avoid traffic congestion, 
steep grades or stop lights. 

The unit hauled almost three 
times its own weight in payload, 
the figures being 72.73 per cent of | 
payload to gross rolling weight 
and 27.27 per cent of vehicle 
weight to gross rolling weight. 

During the run of 2,639.90 test 
miles, 515.95 gallons of gasoline 
were consumed or an average of 
5.117 miles per gallon. A total of 
3.7 quarts of motor oils was used 
at a cost of $1.11. The run was 
made at an average speed of 19.70 
miles an hour and the total gaso- 
line cost was $95.56. 

The weight of the tractor unit 
was 6,700 pounds and the weight 
of the trailer empty was 4,780 
pounds. The total payload weight 
was 30,620 pounds and the gross 
rolling weight was 42,100 pounds. 

As figured out by the AAA ob- 
servers, the payload ton-miles per 
gallon of gasoline were 78.34 and 
the gross ton-miles per gallon of 
gasoline were 107.71. 

The average gasoline cost per 
gallon was 18.52 cents a gallon 
and the gasoline cost per vehicle 
mile was 3.62 cents. Gasoline cost 
per ton-mile of gross rolling 
weight was .1720 cents and the 
gasoline cost per ton-mile of net 
payload was .2364 cents. The fuel 
and oil cost per ton-mile of net 
payload was .2392 cents. 

The unit was accompanied by 
H. E. Slater, manager of distribu- 
tor sales for the Thornton Tan- 
dem Co., Detroit, manufacturers 
of the four wheel drive unit, and 
the driver was “Wild Bill” Cum- 
mings, who won the 1934 Indian- 
apolis 500-mile race. 
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Theodore Luce Retires 


From N. Y’s Auto Row 


NEW YORK. — Another old 
name has gone from New York’s 


Automobile Row, and a new one! 
has taken its place. Ralph Hor- | 


gan, Inc., has acquired the busi- 
ness of Luce Motor Sales, Inc., 
taking it over in its entirety, in- 
cluding the personnel of 60 em- 
ployes. 

The Horgan Corp. will continue 
the Ford showroom at 1780 Broad- 
way and the Ford and Lincoln 
service plant at 533 West 57th 
st. In addition to its Ford dealer- 
ship, Ralph Horgan, Ince., will 
function as parts distributor for 
Ford. 

Ralph Horgan was with 
Packard Motor Car Co. New 
York, from 1925 to 1932, and for 
the past four years he has been 
vice-president and treasurer of 
Kroger-Jonas, Inc. 


the | 


May Automotive Exports 


| WASHINGTON. 
;ment of Commerce 
that exports of automotive prod- 
ucts from the United States dur- 
ing May were valued at $23,495,164 
| compared with $23,947,444 in April, 
end $19,338,159 in May, 1935. May 
|shipments abroad of 

amounted to 17,570 units, 


The Depart- 
announced 


cars 
| 17,583 units, valued: at $10,152,605 


;} at $7,990,134 in May, 1935. Truck 
exports during May numbered 
‘10,806 units, valued at $5,383,814 
compared with 8,258 units valued 
lat $4,264,983 in April, and 6,235 


MIAMI 


Packer Displays, Inc., a subsidiary of 
The Packer Corporation, announces 
the purchase of the poster adver- 
tising plants formerly operated by 
The E. B. Elliott Company, the 
Corporation, and 
Griffith Displays, Inc.,in Miami, West 


Norman-Fennell 


Palm Beach and 


cities and towns 


along the East coast of Florida. 


Poster panels are 


now being rebuilt 


and reconditioned to conform to 
modern standards, and the same 
high type, uninterrupted service 
for which the PACKER organization 
is known will be put into effect. 


Packer Displays, Inc. 
W. A. SHANDS, Vice Pres. and General Mgr. 
Biscayne Blvd. at Causeway + Miami, Florida 


in April, and 13,503 units, valued | 
| the total amounted to $89,256,229, 


Show Increase Over 1935 


units, valued at $3,308,371 in May, 
1935. 


Exports of automotive products 
during the current year have been 
remarkably steady and have 
shown but slight variation from 
month to month. The total for 


| the January-May period amounted 
passenger | 


to $118,117,254, showing an im- 


| provement of 10 per cent over the 
valued at $9,576,502, compared with | 
| of 1935 of $106,868,754; 32 per cent 


total of the corresponding period 
over the like months of 1934, when 


and 129 per cent above the first 
five months of 1933, when the ex- 
ports in the automotive group 
were valued at $35,808,073. 
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BIRMINGHAM, Ala. (UTPS)— 
Payment of the soldiers’ bonus 
brought a moderately good de- 
mand for both new and used cars 
in the Birmingham district, ac- 
cording to a survey made among 
the leading dealers of the district. 
However, a number of dealers 
were conservative in going after 
this type of business preferring to 
let the ex-soldiers buy rather than 
making a definite drive for sales. 
Other dealers went after the busi- 
ness in a big way. 

Although no figures were avail- 


When you look over the cars 
groomed for 1937 you will find 
that many of the popular makes 
will have overdrive transmis- 
sions as standard equipment. As 
you know, the overdrive is a 
special gear used for high speed 
driving or driving on level 
stretches where the engine is 
not overburdened. Under these 
conditions, the engine runs 
slower at 60 miles an hour than 
it does ordinarily at 45. The re- 
sult is that with the same high 
powered, fast performing car 
you can get around on much 
less gasoline. To get this ex- 
tra unit without increasing the 
size of the transmission very 
much, it is necessary to make 
all the gears and shafts of the 
whole transmission of special 
nickel alloy steels which are so 
strong and so durable that the 
comparatively light parts do the 
job better than the older and 
more heavy transmissions. 

*x 


Most of the car bodies from 
now on will be truly all-steel, 
giving the protection of a battle- 
ship all around including the 
solid steel top. Have you ever 
stopped to consider that the 
present-day streamlined bodies 
are stamped out on huge presses, 
some of them three stories high, 
and that the dies needed for the 
job weigh from 25 to 50 tons 
apiece? Stamping out of these 
bodies would be almost impos- 
sible were it not for the de- 
velopment of the special nickel- 
alloy cast irons. 

+ * + 

Probably very few people 
Tealize that the handsome un- 
tarnishing chromium finishes on 
automobile hardware and other 
parts depend upon the protec- 
tive layers of nickel under the 
chromium. There is nothing 
new in the use of these coatings 
for decorative finishes but it is 
of interest to know that only 
recently there has been de- 
veloped a special process that 
makes it possible to deposit a 
very heavy coating of nickel at 
high speed and consequently low 
production cost. The use of this 
coating will result in even bet- 
ter chromium plated finishes for 
1937 cars and these finishes are 
bound to give much longer life. 

* 


A large foundry has been 
working on cast steel pistons for 
‘some years and it is quite likely 
that at least several cars in 1937 
will be fitted with pistons which 
are more nearly steel than any- 
thing else. Nickel is found in 
many of the popular alloys used 
for cast camshafts, crankshafts 
and pistons. 


THE 
INTERNATIONAL 
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Bonus Lifts Car Demand in Birmingham 


New and Used Jobs Attract 
Attention of Vet Buyers 


able at the Federal building here 
as to the number of bonds turned 
into cash, it was known that a 
large number of them were 
cashed, throwing a huge amount 
of money into circulation in the 
Birmingham district. It was be- 
lieved, however, that a _ large 
number of veterans were holding 
on to their bonds as nest eggs and 
have failed to cash them. 


Reports Good Month 


The Drennen Motor Car Co. had 
a good month, according to Frank 
Pape, general sales manager. This 
firm, handling all General Motors 
cars, reported excellent business 
at all three locations, in Birming- 
ham, Ensley and Bessemer. 

With a few days of June not 
included in the tabulation, Pape 
said the company had sold 900 
new and used cars. 

“We found quite a few of the 
bonus boys buying new cars. They 
made the down payments with 
some of the bonus money with 
the payments to be made out of 
their regular earnings. On the 
other hand, used cars moved well, 
especially the better grades,” Pape 
said. 

From $50-$3800 

The McCormack Brothers Mo- 
tor Car Co., Inc., also had a mod- 
erately good month, according to 
H. B. Vaughan, secretary and 
treasurer. 

“They did not clean us out, but 
we got our share of the business. 
We have sold not only used cars 
but a good share of new cars this 
month,” he said, pointing out that 
it is hard to say how much of the 
business was bonus money. 











“We sold used cars anywhere 


Figures supplied by R. L. 


STATES 


"36 
"35 


Arkansas 


SOMETHING NEW in transportation. Developed after more than two years’ engineering research 
by the Evans Products Co., Detroit, and now in production, this Reo Gold-Crown-powered combination 
rail-highway vehicle adapts the flexibility and economy of automotive principles to rail use. Equipped 
with retractable pilot axles, front and rear, the auto-railer travels on the rails on its pneumatic tires. 
It is held there by the flanged wheels on the pilot axles. The vehicle mounts and leaves the rails at any 


grade crossing. 


from $50 on up to $800. But the 
average price was around $350, 
indicating that the veterans pre- 
ferred to buy at a price range 
which would allow them some sur- 
plus money from their checks,” he 
added. 

Many of the dealers advertised 
heavily the week of payment of 
the bonus. The Drennen Co. used 


various methods. Newspaper ad- | 
vertising took most of the burden | 


of soliciting business. 
The Drennen Co. had banners 


across the streets for several 
blocks. Flags were draped side by 
side with banners advertising au- 
tomobile values. A sandwich man 
walked the streets objecting to 
the low prices Drennen’s had on 
used cars. Spot announcements 
were given over all three radio 
stations several times a day. 


The Long-Lewis Hardware Co., 
Ford dealer in Bessemer, near 
here staged a huge auction sale 
and attempted to bring prospec- 
tive customers from Birmingham. 


Opens New Branch 


JACKSON, Mich. — Ryerson & 
Haynes, Inc., manufacturer of steel 
tire covers, automotive jacks, and 
other automobile parts and acces- 
series, announces the opening of a 
branch plant in New Brunswick, N. 
J. The chief purpose of this factory 
is to supply the automobile manu- 
facturers who have plants or branch 
plants in the east. Additional space 
has recently been acquired in Jack- 
son also by taking over the plant of 
the Watts-Morehouse Co. which ad- 
joins the Jackson, Ryerson & Haynes 
factory. 


NEW PASSENGER CAR REGISTRATIONS 


Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co., 


CHRYSLER GROUP 


Chrysler 


72| 
132 


8 39) 
11 65 


FORD GROUP 


Cadillac 


177 


295 


180 


296 





Delaware 


"36 
"B5 


10 18 


15 20 


120 
93 


and Metropolitan New York area which are compiled by Sherlock & Arnold 


GENERAL MOTORS GROUP 


Chevrolet 


224 
287 


29 
51} 


295 
389 





177 


202 


179 


202 








Illinois ‘38 


35 


3966 


2537 


462 2088 
318 1265 


4915 
4981 


5019 
$995 





"36 

"35 
"36 
"35 


Missouri 


New Mexico 


1137 
856 


103 486 
119) 313 


315) 98 


232) 


6466 
3758) 


551 
48 


364 
1506) 11265 


976) 6534 





1742 


2056 


1754 
2059 


288 





73 


56 


10 28 


3 27 








"36 
"35 


North Carolina 


632 
151 


70 25) +201 
18 19 130) 





South Carolina "36 | 
35 | 
"36 
"35 
"36 
"B5 
"36 | 
35] 


Utah 
Wisconsin 


Total 9 States 
for June 


MONTHS 


"36 
se 


January 


February 
2 


325 
259) 
251, 459| 
160| 297] 


20 10 +143 
19| 11) 98 
21 34, +153 
21 24 92 
136 129, 733, 1536, 2534 
106 56, 499 1124) 1785 


840) 659| 3889; 8112) 13500] 
660| 384) 2509| 5668) 9221] 


160 

166 

1088 

998 

569 5 

595| 

400; 12) 412] 

319) 1} 3820] 
2206| 30| 2236 
2316) 3) 2319 
11434, 179) 11613 
11928} 22) 11950 


16 
8 
133 
67 
74| 
33) 
62 3 
14 2) 
5 

1 


161 
166 
1098 
998 


595 


ae 


392 

129) 
2421 
889 


148 
73| 


16639) 


3032 

1852 
204 
134 

1588 
839) 
897 
556 


492 3 
257! 10 


415| 4239 
328] 2778 
15, 249 

26 190 

162} 2054 
120| 1175 
73; 1108 

62| 725 

65 709 

57 48 390 
3421) 17| 714, 653) 5212 
1960 26 511) 520) 8158 
166) 3292) 3016! 25682 

206| 2476) 2179| 15698 


84) 


59| 


9875| 


NEW PASSENGER CAR REGISTRA 


CHRYSLER GROUP 


51153 
87036 


3666 
1924 
2785 
2646 


15240 

8978 
11105 
11352 


29922 


el 24878 


1763 


1458 26886) 42342 


23577| 39230] 43724 


FORD GROUP 


Cadillac 


50744 
46306 


51545 
115| 46421 
699) 44423 
113| 65070 


9169 
4240 
6651 
3651 


637 


64957 316 


856) 62999 
297| 26549 


53327 
29536 


GENERAL MOTORS GROUP 


Chevrolet 


714|) 11552 
869| 4453 
568; 9363 
404| 9220 


9377 
5864 
7848 
8737 


94667 
41772 
78394 
51864 


March *36| 5006) 3270) 21180) 41186| 70642] 69271| 1016) 70287] 13100) 1027) 87574) 1040] 17633) 14559|134933 
’35] 4283) 2583) 17506] 34615) 58987] 94986) 142) 95128 5393} 433) 55733 500| 14755] 13449) 90263 


35 
36 


4286) 28395 
3084] 20302 


4655| 27832| 55637| 94727 


5204 


55679] 95012] 86302 oa 87702] 18956; 1310)111853 
42707| 71297] 105479 


oa 105669 
1367| 86576 


6952; 541 
85209 


75083) 


1448) 24682! 20122 
1379| 17661] 16038/117654 


1394, 23956) 20406|174513 


17950) 1209/ 109598 
7082} 549] 59209 
2421| 148) 16639 
889| 73] 9875 
68247| 5187/441990 
28207| 2209/255985 


2957| 20092) 43713] 71979] 93467 
659| 3889] aoa 13500] 11434 
384| 2509| 5668} 9221] 11928 

16958|107641|214113|/364264 | 346684 

11727| 80739|178462|290862 | 417123 


tr 
36] 840 
°35| +660 
36 | 25552) 
35] 19934 


NICKEL COMPANY 
INC. 


NEW YORK, N. Y. 


35 211) 93678 
179| 11613 
22] 11950 
5462|352146 
793|417916 


1593| 17930] 16058|102421 
166} 3292) 3016) 25682 
ene 2476) 2179) 15698 


90478| 75328|686560 
66495) 62325|419672 


Total 9 States 
for June 


Total to Date 
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LINCOLN, Neb. This 
stands as perhaps the brightest 
spot in the cornbelt, and Nebras- 


ka dealers report that sales have | 


been holding up remarkably well 
in July while drought damage in 
most neighboring states has been 
cutting down sales volume. Not 
only are new cars and trucks 
moving well in Nebraska, but 
used car inventories are unusually 
low. Crops have been hurt very 
little by drought here as yet and 
if rain comes soon a very good 
corn crop is in prospect. 

Nebraska’s winter wheat crop 
is turning out better than was ex- 
pected and not only is the volume 
considerably higher than for any 
year since 1932 but prices are the 
highest in nearly a decade. Since 
the present upward swing in 
wheat prices began as the result 
of drought in the states north of 
Nebraska, Nebraska farmers have 
gained nearly $10,000,000 and total 
value of the crop here is placed 
at about $35,000,000. Wheat is a 
cash crop, and marketing of the 
grain during the past week has 
helped to boost car and truck 
sales considerably over the cor- 
responding period in July a year 
ago. The Nebraska corn crop will 
bring in about $112,000,000, pro- 
viding moisture comes soon. 

The release of bonus money 
helped to carry June car sales 
well above a year ago. Reversing 
the usual seasonal trend, Omaha 
reports retail sales there were es- 
timated to be 15 per cent above 
last year for the first week in 
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Nebraska Brightest Spot as Car, Truck Sales Climb 
Buying Steady Despite 


Nearness of Drought 


By JAMES R. LOWELL 


state | July, and 7 per cent over the pre- 


vious week. Passenger car regis- 
trations totaled 171 during the 
week, compared with 162 the pre- 
vious week. Nebraska is leading 
all central-midwest state in per- 
centage of increase in retail sales 


| of all kinds, according to a report 


from the United States depart- 
ment of commerce. 


Gasoline tax collections last 
month totaled $979,038, an _ in- 
crease of $59,572 over the same 
period last year, W. B. Banning, 
director of the state department 
of agriculture and inspection, re- 
ported. 

Figures compiled from the re- 
turns of 31 of the state’s 93 coun- 
ties show that in 1936 a total of 
68,404 motor vehicles have been 
taxed at a valuation of $6,505,409 
as compared to 61,873 valued at 
$4,079,426 in 1935 for the same 
counties. The increase in valua- 
tion is $2,415,933 or 59 per cent. 
However, while there has been a 
material increase in valuation, 
due to the greater number of new 
cars, the increase also is due in 
part to a 1935 law which prevents 
car owners from failing to list 
their vehicles for taxation. 


Murgittroyd Named 


To Head Spokane Group 

SPOKANE, Wash.—Electing W. 
H. Murgittroyd as president of 
the Inland Automobile Assn. for 
his seventh consecutive term, the 
board of trustees of the motor 
club, held its annual meeting at 








DESIGNED FOR OUTDOOR LOVERS, this new “Sun-Chasr” trailer, designed and built by the 
York-Hoover Body Corp., York Pa., is equipped with a couch-bed which can be extended into a double 
bed. In the rear there is a Pullman seat arrangement, convertible into a dinette. Both ends of the trailer 


may be opened to let in sun and 


the Crescent this week. W. H. 
Ude and Lawrence H. Brown 
were re-elected as vice-presidents 
with F. L. Crowe, secretary-treas- 
urer and Frank W. Guilbert, man- 
ager. 

This club will shortly have com- 
pleted 1,076 miles of highways in 


eastern Washington and northern | 


Idaho, and along the North Cen- 
tral, Sunset, Columbia Basin and 
Inland Empire highways. 

The 25th anniversary of the 


9 STATES FOR JUNE, 1936-1935 


Complete cumulative figures will appear each week until] all 48 states or completed United States totals for the months have been printed 


HUD. GROUP 


STATES 


36 
"35 
"36 
*B5 
"36 


Arkansas 
Delaware 
Illinois 


Missouri "36 

"36 

"85 

36 | 
"B51 
36 | 
B51 
"36 | 
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"36 | 
35] 
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New Mexico 
North Carolina 
South Carolina 
Utah 
Wisconsin 


Total 9 States 
for June 
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AUBURN 
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nine states printed today appear for the first time. 


_AUBURN 


Packard 


121 
89) 
27 


90 
“< 


28 
57 


air and are screened in. 


club will be celebrated in June, 
1937. The following board of trus- 
tees will serve with the officers: 
R. F. Blackwell, L. M. Daven- 
port, C. A. Graham, W. J. Rich- 
mond, Walter J. Sholderer, Dr. R. 
J. Sprowl, James M. Brown, Rob- 
ert A. Flynn, John W. Graham, M. 
Kulp, C. A. Priess, C. E. Smith, 
|Samuel P. Weaver, James L. 
Stone, E. S. Eldridge, L. R. Ham- 
blen, E. A. Shadle, Eugene Enlow 
and W. G. Perrow, all business 
executives of Spokane. 
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Dakota Reports 
Registrations Up 


BISMARCK, N. D. An in- 
crease of approximately 7,300 mo- 
tor vehicle registrations in June 
over figures for the same period 
last year has been announced by 
L. N. McCoy, state registrar. 

He said the month saw regis- 
trations of 33,050 and receipts of 
$441,243.35 compared with 25,707 
registrations and $203,251.55 in 
June of 1935. 

Despite this showing for June, 
McCoy said registrations for the 
first six months of this year fall 
approximately 2,400 below the to- 
tal for that period last year. 

By July 1, 1935, registrations 
had reached 146,957 compared with 
a total of 144,526 this year and 
receipts for the first six months 
of last year $1,181,466 against $1,- 
169,781 for the same period of this 
year, he reported. 

A compilation of registrations 
to date shows licensing of trucks 
is running about even with last 
year, but that passenger automo- 
bile registrations account for most 
of the six-month drop off period. 


Truckers Form Bureau 


CHICAGO.—With W. L. Meyers 
as publishing agent, Chester G. 
Moore as general manager, and C. 
L. Lawson as chairman of the stand- 
ing rates committee, a centralized 
bureau to handle the publication of 
trucking rates and tariffs in this 
territory will be opened in Chicago. 
A decision to make this move was 
arrived at during a series of meet- 
ings presided over by Ted V. 
Rodgers, president of the American 
Trucking Assn., Inc. The new organ- 
ization will serve as a clearing house 
for all of the bureaus, which are now 
to consolidate their activities through 


one centralized body. 


CONVENIENT TO 
AUTOMOBILE ROW 


That’s why so many 
automotive executives 
make the Lenox their 
headquarters when in 
Buffalo. 


RATES 
Single $1.50 to $3.00 
Double $2.50 to $5.00 
Family Suites $5.00 up 
Write for free A.A.A. road map; also 
our folder with map of downtown 
Buffalo, 


moter LENOX 


140 North Street, near Delaware 


BUFFALO 


CLARENCE A. MINER, President 





18 


AUTOMOTIVE DAILY NEWS, SATURDAY, JULY 11, 1936 


Automotive Dividends in Line with Earnings 


Legal Pressure 
Is Not Needed 


Alexander Says 


By C. J. ALEXANDER 


NEW YORK.—Free from heavy 
funded debt and with compara- 
tively little preferred stock out- 
standing, the 
automotive in- 
dustry is able to 
and does expand 
its dividend 
payments to 
common §stock- 
holders in line 
with expansion 
in earnings. 
Whatever the 
effect of the 
new tax laws 
may be on fu- 
ture distribu- 
tions, it did not take such legis- 
lation to bring liberal disburse- 
ments by car, truck and parts 
manufacturers. 


Profits Are Larger 

The automotive industry de- 
clared dividends in the first half 
of this year calling for payments 
to stockholders larger than were 
made in all of 1934 and almost 
two and one-half times the dec- 
larations in the like period of last 
year. There will be distirbuted 
$120,200,000 as the result of divi- 
dend actions taken in the first 
six months, as against $48,677,000 
a year ago, up 147 per cent, and 
comparing with $113,969 in all of 
1934 and $162,212,000 in the full 
year 1935. 


Car and truck companies de- 
clared $98,495,000 in the first half 
year, comparing with $33,557,000 
a year ago, a gain of 193 per cent. 
Parts and accessories companies 
declared $21,705,000, comparing 
with $15,120,000, up 43.5 per cent. 

Declarations in June by the in- 
dustry totaled $4,730,000, as 
against $2,285,000, a gain of 107 
per cent. Car and truck actions in 
June totaled $1,440,000, compar- 
ing with $895,000, up 61 per cent, 
while parts companies declared 
$3,290,000, as against $1,390,000, up 
137 per cent. 

Recent dividend actions include 
the regular quarterly of 50 cents 
and an extra of 50 cents by Briggs 
Mfg., to be paid July 30 to stock 
of record July 16. Nash declared 
the regular of 25 cents, payable 
Aug. 8 to stock of record July 18. 
Dayton Rubber declared $1 on 
account of accumulations on its 
Class A stock, payable Aug. 1 to 
record date of July 15. These ac- 
tions call for distribution of close 
to $3,000,000. 


Nash Attracts Comment 


Although not reflected in the 
action of the stock, Nash has been 
the object of considerable favor- 
able comment in Wall Street in 
recent weeks. That the talk was 
justified was indicated by the re- 
port of earnings for the three 
months ended May 31, issued this 
week. The sizeable net income 
compared with a loss a year ago. 
A strong point in its favor is its 
strong cash position, holding as 
it does about $24,000,000 in cash 
and government securities, or 
more than $9 a share. 


Investment services recently 
have recommended the purchase 
of the following automotive 
stocks: B. F. Goodrich, Hudson, 
Motor Wheel, Nash, Firestone, 
Thompson Products, White Motor, 
Briggs, Electric Auto-Lite, Borg- 
Warner, Chrysler, General Motors 
and Timken Roller Bearing. The 
tendency is to base recommenda- 
tions regarding the automotive in- 
dustry on the expectation that the 
period of curtailed production in 
between 1936 and 1937 models is 
to be shorter than usual. 


Opinions in the Street differ on 
the question of possible labor 


Cc. J. Alexander 


© —--— —- 


troubles in the automobile and 
rubber industries this fall. While 
some quarters are inclined to be 
cautious in acquiring shares of 
companies likely to be affected, 
others believe the likelihood of a 
strike that will tie up the in- 
dustry is remote. 

The most general opinion in 
financial circles appears to be 
that the chances of success of a 
widespread strike in an industry 
that pays and has paid high 
wages and has had so little 
trouble with its labor are small. 
There are some fears, however, 
that labor troubles in the steel 
mills might have a temporary ad- 
verse effect on automobile pro- 
duction. 

Earnings Good 

Earnings reports for the sec- 
ond quarter are beginning to 
make their appearance and indi- 
cations are that previous expec- 
tations of favorable comparisons 
with preceding periods will be 
realized. 

Bower Roller Bearing Co. this 
week found its stock involved in 
a contest between the Detroit 
Stock Exchange and the New 
York Curb Exchange, with the 
SEC having the final say. Bower 
was delisted at Detroit and under 
the act setting up the SEC when 
such action is taken the stock 
involved must be denied unlisted 
trading privileges on other ex- 
changes. Bower has been among 
the unlisted stocks which could 
be traded in on the N. Y. Curb 
Exchange. The latter appealed to 
the SEC to permit such unlisted 
trading to continue and the De- 
troit Exchange opposed this po- 
sition, pointing out that if the 
Curb was upheld other stocks 
mignt leave the Detroit and other 
smaller exchanges and continue 
to be traded in on the Curb floor 
without formal listing. This, it 
was declared, would injure the 
smaller markets. 

Price movements in automotive 
stocks continued this week to 
be erratic. The Automobile Daily 
News stock price averages for 





list were strong today. 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, July 10, 3:30 P.M.—AII sections of the automotive 
General Motors advanced two 
points, Chrysler three and gains of more than a point were 
established among the parts and tire groups. 
over was larger and the advance broader than in recent 
sessions of the stock market. 


The turn- 








July 8 compared as follows with 
the preceding week and a year 


ago: _ 

Ago 
24.89 
25.66 
25.88 
14.41 


This 
Week Change 
47.03 —0.18 
49.97 —0.05 
10 parts-accessories. 39.43 39.08 —0.35 
4 tire-rubbers .... 26.17 24.82 —1.35 
Declines were the rule for the 
period covered by the averages. 
Outstanding among the gains set 
up over the week were General 
Motors and Briggs. 


Last 
Week 
24 motors 


10 car-truck co.’s.. 50.02 


Gonzalez Named 
Ethyl Secretary 


NEW YORK.—Julian C. Gonza- 
lez has been elected secretary of 
the Ethyl Gasoline Corp. to suc- 
ceed the late Arthur E. Mittnacht. 
Gonzalez has served as Ethy! field 
representative in New York and 
Montana, and is now identified 
with the corporation’s manufac- 
turing division. 

Several executive appointments 
were also announced. Robert L. 
Jordan, manager of the Chicago 
division, has been named director 
of field personnel, a newly created 
post, with headquarters in New 
York. He is succeeded at Chicago 
by James E. Boudreau, who has 
been head of the New York divi- 
sion. 

Jordan has been connected with 
the corporation since it 
formed 





W@S| in business during the last year has 


in 1924 by the General | 





Motors Corp. and the Standard 
Oil Co. of New Jersey. Previously 
he had been in charge of blend- 
ing operations in the General Mo- 
tors Chemical Corp. and after a 
year’s service in the army became 
associated with the Munson 
Steamship line. Boudreau has been 
with Ethyl since 1930. 

R. C. Murphy becomes manager 
of the New York division, and 
Roy L. Goltz assistant manager. 
Elwood R. Anderson was ap- 
pointed manager of the gasoline 
testing laboratories, succeeding 
Lester B. Roberts, who goes to 
Buenos Aires as representative of 
the Ethyl Export Corp. Roberts 
will direct the corporation’s mar- 
keting and blending activities in 
South America. 


Twin Disc Reports 

RACINE, Wis.—Dividends of the 
Twin Dise Clutch Co. on common 
stock were increased from 25 cents 
quurterly to 50 cents with the July 
1 payment, and it is expected its 
earnings for the year ending June 
30 will show about 100 per cent 
increase over 1935. 

The firm also has paid a bonus to 
its more than 200 employes, in line 
with a policy it has pursued for a 
number of years, which is larger 
than was distributed last year. 

The company is now constructing 
a two-story addition to its plant in 
Racine, which will increase its floor 
space by nearly 13,000 square feet 
and enable it to relieve congested 
conditions which the large increase 


caused. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, JULY 10, 1936 
(Furnished by Wm. C. Roney Company, Union Guardian Bldg., Detroit) 








NEW YORK 


Allis Chalmers Mfg 
American C. & F 
American Chain 


Date AGED ccavccccceseceses 


Bendix Aviation 
Bethlehem Steel 

Bohn Aluminum & Brass 
Borg-Warner 

Briggs Mfg. 

Budd Mfg. Co., E. G 
Budd Wheel Co 
Chicago Yellow Cab (1) 
Chrysler 

Clark Equipment 
Collins & Aikman 
Commercial Credit 
Commercial Inv. T. 
Continental Motors 
Curtiss-Wright 
Curtiss-Wright A 

du Pont de Nemours 
Eaton Mfg. 

Electric Auto-Lite 
Electric Storage Battery 
Evans Products 

Federal Motor 

Firestone Tire & Rubber 
Gabriel Co. 

General Electric 
General Motors 
Glidden 

Goodrich, B. F 
Goodyear Tire & Rubber 
Graham-Paige 

Hayes Body Corp 
Houdaille-Hershey B 
Hudson Motor 

Hupp Motor 
International Harvester 
Johns-Manville 
Kelsey-Hayes Wheel 
Kelsey-Hayes Wheel B 


1936 
High Low 


Last Sale 
July 10 July2 


46 
34 
48 
28 


12% 
47" 
224% 
27¥% 
21% 
28/5 
15% 
14 
15% 
1414 
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287, 
4, 
167g 
1244 
5/5 
13% 
16 
ol, 
8, 
24% 
124% 
56 
331, 
16% 
94, 
18% 
8, 
4214 


16, 
63% 
35 
37 
47, 
39% 
22! 
22% 
21% 
19 
13 
sBl/, 
8, 
2675 


44Y; 


2% 
21% 
64 
22% 
381/y 
32 

24% 


91 
15 


Lee Rubber & Tire 
Libbey-Owens-Ford Glass 

Ludlum Steel 

Mack Truck (1) 

Midland Steel 

Motor Products 

Motor Wheel 

NE I ae eck pu susenancas 


Last Sale 


NEW YORK July 10 July2 


1344 


Pacific Mills 


Raybestos-Manhattan 
Reo Motor 

Republic Steel Corp 
Socony Vacuum 
Sparks- Withington 
Spicer Mfg. 
Stewart-Warner 
Studebaker 

Thermoid Co. 
Thompson Products 
Timken-Detroit Axle 
Timken Roller Bear 
U. §. 
U. S. Rubber 
West’house E. & M. 
White Motors 

Yellow Truck 

Young Spring & Wire 


Industrial Alcohol 


jeeepaasds 1261, 


CHICAGO 


Asbestos Mfg. 
Bendix 
Borg-Warner 
Houdaille-Hershey B 
Modine Mfg. 
Perfect Circle 

Pines Winterfront 


Aviation 


DETROIT 


Federal Mogul 
Murray Corp. 


Second Quarter 


Nash Earnings 
At $353,516.44 


KENOSHA. The Nash Motors 
Co. earned a net profit of $353,- 
516.44 in its second quarter ended 
May 31, according to a report to 
the board of directors at its reg- 
ular meeting Tuesday. The board 
declared a dividend of 25 cents a 
share payable Aug. 1 to stock- 
holders of record at the close of 
business July 18. 

The second quarter showing 
compared with a loss of $556,310.09 
for the same quarter a year ago. 
Figures are net after deducting 
manufacturing and administra- 
tion expenses and providing for 
state and federal taxes. 

The balance sheet as of May 31 
show current assets of $28,200,- 
714.76 against current liabilities of 
$2,395,623.55. 

Cc. W. Nash, chairman of the 
board, in transmitting the state- 
ment also reported sharply in- 
creased sales on all fronts. 

“Nash and LaFayette sales in 
March, April and May, the period 
covered by our second quarter, in- 
creased slightly more than 48 per 
cent. 


Edw. G. Budd Reports 


25% Sales Increase 


PHILADELPHIA.—An increase 
of 25 per cent in sales in the first 
five months of this year, compared 
with the corresponding period of 
1935, was reported today by the 
Edward G. Budd Mfg. Co. The 
volume was larger than that of 
the first five months of any year 
since 1930. 

Improvement was recorded in 
both the company’s automobile 
body and parts business and in 
its light-weight railway car divi- 
sion. The increased volume of au- 
tomobile business reflected the 
general improvement in the indus- 
try. The railway car division, as 
a result of the new trend to light- 
weight railroad equipment, has 
orders on hand for 81 stainless 
steel cars, compared with 14 cars 
produced during the year 1935. 

The railway cars are not in- 
cluded in the 25 per cent sales in- 
crease since they will not be re- 
corded as sales until they are paid 
for and delivered. 


Ohio Steel Output Holds 
Highest Level in Years 
YOUNGSTOWN, O.—Steel out- 


put in the Youngstown district 
resumed at about 77 per cent this 
week after the general observance 
of the Independence holiday. Not 
since the World War days, when 
mills were running day and night, 
holiday or no holiday, has this 
operating rate prevailed in the 
industry. 

As a rule July 4 meant from 
three to four days of suspension 
and a much lower operating rate 
when the plants resumed again, 
Of the 83 open hearth furnaces, 
66 will continue unchanged from 
this week and two Bessemer 
plants will continue making steel. 

Finishing mill operations will 
be virtually unchanged. Tinplate 
mills will operate at capacity, 
strip mill production will continue 
high, as will bar mills. Pipe mill 
operations will also be as strong 
as they have been during the past 
month. 


Financing Gains 


MONTREAL,.—An increase of 41 
per cent was shown in the number 
of motor vehicles financed in Canada 
during May, and a gain of 39 per 
cent in the amount of financing over 
May, 1935, the Dominion Bureau of 
Statistics reports. Motor vehicles 
financed totaled 20,849, at $8,566,445, 
compared with 14,736 at $6,146,993, 
in May last year. New vehicles num- 
bered 7,227, at $4,932,173, against 
5,288 at $3,668,725, in May 1935, and 
used vehicles 13,622‘ at $3,634,272, 
compared with 9,448, at $2,478,268 
last year. 
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the An Dimension 


The News of Automotive Advertising 
By GERRY SCHURMAN 


Anniversary 

With its 10th anniversary under 
way, NBC has been digging up a 
lot of facts and statistics. One set 
of figures shows the steadily in- 


creasing use of radio as an ad-| 
vertising medium for the auto-| 


motive industry. 


Back in 1927, automobiles were | 
the second largest users of radio, | 


radio itself being first. 


year automotive companies spent | 


$423,163, or 11.2 per cent of the to- 


tal. In 1931, the inudstry spent $1,- | 
028,905—4 per cent of the total. Last | 
year, as the fifth ranking user of | 


radio time, the automotive in- 


dustry spent $1,734,672, or 5.6 per | 


cent of the total. 

The petroleum industry, 
has taken to radio in a big way, 
jumping from $221,090 in 
to $2,489,816 last year. 


Joins B-S-F 


Expansion of the creative staff | 


of Brooke, Smith & French, Inc., 


includes the appointment of Jack- | 


son L. Sedwick, former advertis- 


ing manager of Delco-Frigidaire | 


Conditioning Corp., as a_ staff 
member. Sedwick comes to De- 
troit from Dayton, O., where he 


directed advertising activities of | 


the General Motors air condition- 
ing organization since that GM 
subsidiary was formed. Formerly 


he was advertising manager of | 


the Delco Appliance Corp., an- 


In that | 


too, | 


1927 | 


) other GM unit. Prior to entering 


the advertising business he was a| 


newspaperman and at one time 
was associated with the Scripps- 
Howard newspapers. 


Coming Up 

Columbia Broadcasting System’s 
new fall programs for automotive 
advertisers are topped with the 
| Chrysler-Major Bowes broadcast, 
| scheduled to take the air in Sep- 
| tember on Thursday nights, from 
9 to 10 p. m., EDST. 

Also coming up are Eddie Can- 
|tor, for Texaco, on Sundays from 
8:30 to 9, and the Pittsburgh Sym- 
phony Orchestra for the Pitts- 
|burgh Plate Glass Co., Sunday 
afternoons at 2 to 2:45, starting 
Sept. 6. 


Detroit Offices 

lhe New York Mirror has 
opened a Detroit office at 8-230 
General Motors Bldg. Raymond 
Campbell is in charge... . The 
Strobridge Lithographing Co., Cin- 
cinnati, producer of 24 sheet 
posters, displays, and direct mail, 
has opened a Detroit branch office 
at 6-254 General Motors bldg. R. J. 
Holihan will be in charge. Holi- 
han has had long experience in 
advertising and allied lines of 
|work, including several years 





Campbell-Ewald. 


Phila. Auto Club Shuts Door 


To Reckless, Lawless Drivers 


PHILADELPHIA (UTPS). 
Membership rolls of the Automo- 
bile Club of Philadelphia, local 
unit of the American Automobile 
Assn., have been closed to lawless 
motorists, Frank H. Ballantyne, 


general manager, announced this | 


week on the basis of adoption by 


ship to motorists convicted of se- 
rious violations of motor laws. 
This follows recent action banning 
from its membership rolls persons 
convicted of driving while intoxi- 
cated. 

Believing that members prefer 
to belong to an _ organization 
which does not tolerate reckless- 
ness, and disregard of traffic reg- 
ulations, Ballantyne said that the 
club’s board of directors, headed 
by Robert P. Hooper, president 
has authorized the membership 
committee to refuse to accept or 
renew membership from persons 
duly convicted in Pennsylvania or 


SOUTHERN HOTEL 
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8322, 


|any other commonwealth of any 


| of the following offenses: 


| 1. Conviction of manslaughter 


in connection with driving of a} 
| motor car. 


2. Conviction for driving white! 
| intoxicated. 
the board of directors of a policy| 
denying new or renewal member- | 


3. Leaving the scene of an ac- 
cident without making identity 
known, in cases involving per- 
sonal injury or serious property 
damage. 

4. Conviction for operating an 
automobile in a reckless manner 
endangering the lives of others. 


E. F. Parker Named 


CHICAGO.—E. F. Parker, for- 
merly branch manager of the General 
Tire & Rubber Co. at Kansas City, 
has been promoted to the same post 
|at Chicago. He succeeds W. G. 


} work in the company. 
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FAMOUS SOUTHERN BAR 


(Wines and Spirits at Popular Prices) 


PRIVATE DINING ROOMS 
OPEN AIR ROOF GARDEN 
UNUSUAL SAMPLE ROOMS 


biNING ROOMS 
(Table d'Hote and a la Carte Service) 


CAFETERIA 
GARAGE SERVICE 


ally located. . 


Light and Redwood Streets 
BALTIMORE... MARYLAND 
A.J.FINK.Managing Director 


Located in the center of the wholesale and - 
retail districts, theatres and other amusements 


with Cadillac and eight years with | 
| excessive allowance; 
|erage dealer’s experience during | 
|the past few years has proven 





Mc- | 
Cruden, who has been transferred to | 
St. Louis for special merchandising | 


A FLEET OF 40 TAXICAB model LaFayette cars which will 
complete the vehicular equipment of the Yellow Cab Co. of Okla- 
homa City, were delivered to representatives of the cab company 
at the Racine plant this week. In the picture is shown G. S. Harrell, 
head of the cab company, with some of his Oklahoma cab boys 


ready for the 1,200-mile round-up. 





In This Corner 





(Continued from Page 6) 


going on every day in each retail- 
er’s establishment. 

It is true that “bluffing” is com- 
mon practice, but on the other 
hand the bluffer has every ad- 
vantage of psychology, since prac- 
tically all cars are traded at an 
and the av- 


to him that anything is possible 
in the way of crazy allowances. 
He also knows that the bluffer 


the allowance claimed by the pros- 
pect, he will lose the deal. The 
bluffer never backs up. If he 


can’t make his story stick, he will | 
go elsewhere to buy; for he knows | 


that he has every advantage. 
We believe that the estimate 


that 85 per cent of new car buy-| 
'ers are shoppers is not excessive, | 
| automotive 


but is probably very conservative. 


Dealers in general recognize the | 
fact that they can retain only a} 
small portion of the gross profit | 
on a new car, and various investi- | 
gations conducted during the past | 


years on the percentage of dealer 
profits proves that over-allow- 
ance is an evil 


mortality will continue 
industry. 


There is no other industry that 


we can think of that is operated | 


on such an unbusinesslike basis 
as the automobile industry. With 
a very small retail margin of 


profit, the necessity of accepting | 


used merchandise as _ part-pay- 
ment on nearly every transac- 
tion, and this merchandise pur- 


chased to resell at a loss, it is a| 


wonder that there is any capital 


available to finance a retail oper- | 


ation. 

In our opinion, the greatest 
service Automotive Daily News 
can render to the industry is to 
continue its survey of dealers on 
this subject and by the prepon- 
derance of evidence received, 


carry home to factory executives | 


the fact that this used-car prob- 
lem is not a bugaboo but a defi- 
nite threat to the future of the 
automobile industry as a whole.— 
A. J. Haen, proprietor, Motor 
Sales, Inc., Madison, Wis. 


Right Age 

I have just read “Sparks” of 
June 27 concerning my birthday. 
I never thought that when I put 
you on our mailing list for “True 
Bearings” you would add two 
years to my age. 

Chris Sinsabaugh probably had 
the same experience I had when, 
as a boy, he read an item in the 
paper about the death of some- 
body over 30 years old, and his 
reaction was that after 30, they 





that cannot be| 
| ignored; and unless steps to coun- | 
teract the practice and establish | 
a reasonable method of appraisal | 
|ean be enforced, a high dealer 
in this} 





should be dead. And then as the 


years went by, 30 seemed fairly 
young, but 40 was old. Then 40 to 
50, and, as Dr. Osler said, after 
50, we should all be cremated. 
Now I have reached 60, and Chris 
as a pal, adds two more years that 
I have not yet lived. 

All kidding aside, Chris and I 
have seen a lot of life, and al- 
though we are both on the “sunny 
side” of life, we would not trade 
our experiences of the past with 
the collegiate boys of today. I only 
hope that my three boys, who are 
being given every possible advan- 
tage, through education, will have 
half as much fun in life, and 
amount to half as much later, as 
you and I have, notwithstanding 


will stand on his bluff and that/ our disadvantages.—Ben F. Hop- 


unless he somewhat approximates | 


kins, president, Cleveland Graph- 
ite Bronze Co., Cleveland. 


Packard Electric 
Starts Expan sion 


WARREN, O. The Packard 
Electric Corp., manufacturer of 
cable for both high 
and low tension circuits, has 
started construction of a modern 
one-story factory building which 
will cost in excess of $200,000. The 
new building will provide an in- 
crease of approximately 50 per 


— 





cent in actual manufacturing 
floor space and will make possible 
the addition of new equipment 
and a rearrangement of existing 
manufacturing facilities, resulting 
in more economical material 
handling and operation. 

B. N. MacGregor, general man- 
ager, stated the expansion pro- 
gram was made necessary because 
of a 100 per cent increase in busi- 
ness shown last year over 1933. 


Coming Events 


JULY 
28-30—Montreal. Mid-summer 
Automotive Trade Assn. 
Royal Hotel. 
AUGUST 
3-9—Great Falls, Font. 
State fair. 
15—Goshen, N. Y. Automobile Show. 
22—Springfield, 111. Automobile race. 
fair. 


of 
Mt. 


convention 
Managers. 


Automobile Show. 


State 


SEPTEMBER 
7-12—Pittsburgh. American Chemical 
ciety, semi-annual meeting. 
21-22—Reading, Pa. Pennsylvania 
Assn. Sixteenth annual 
Abraham Lincoln Hotel. 


OCTOBER 
1-tt—Paris, Automobile salon. 
{2—Mineola, L. 1. Automobile race. 
velt Field, Mineola, L. I. 
15-24—London. Thirtieth International Auto- 
mobile Exposition. Olympia. 
19-21—Chicago. American Trucking Assn. an- 
nual convention. Stevens Hotel. 
19-22—St. Louis. National Assn. of Inde- 
pendent Tire Dealers, Inc. Annual 
convention. Statler Hotel. 
19-23—Cleveland. American Society for Metals, 
18th national Metal Congress and Ex- 
position. Exposition Hall. 


NOVEMBER 
3-7—Newark, N. J. National Motor Truck 
Show. 
9-12—Chicago. American Petroleum Institute, 
17th annual meeting. 
11-18—New York. Automobile Show. 
Central Palace. 
13-19—Toledo. Automobile show. 
14-20—Columbus. Automobile Show. 
14-21—Chicago. Automobile Show. 
14-21—Detroit, Automobile Show. 
14-2i—Boston. Automobile Show. 
14-21—San Francisco. Automobile Show. 
14-21—Seattle, Wash. Automobile Show, 
Auditorium 
14-21—Washington. 
14-22—Los Angeles. 
15-22—St. Louis. Automobile Show. 
15-21—Cincinnati. Automobile Show. 
*16-21—Denver. Automobile Show. 
19-20—New York. National Industrial Traffic 
League. Annual Meeting. 
19-25—Asbury Park. N. J. Automobile Show. 
*20-26—Lansing, Mich. Automobile Show. 
21-28—Cleveland. Automobile Show. 
*21-28—Brooklyn. Automobile Show. 
*21-28—Buffalo. Automobile Show. 
21-28—Newark, N. J. Automobile Show. 
*21-28—Pittsburgh. Automobile Show. 
21-29—Kansas City. Automobile Show. 
22-29——Milwaukee. Automobile Show. 
23-28—Meriden, Conn. Automobile Show. 
28-Dec. 5—Baltimore. Automobile Show. 
*30-Dec. 5—Peoria. Automobile Show. 
*30-Dec. 5—Philadelphia. Automobile Show. 
30-Dec. 5—New York National Exposition of 
Power and Mechanical Engineering. 
Biennial meeting. 


DECEMBER 
ASI Show. 


So- 


Automotive 
convention. 


Roose- 


Grand 


Civic 


Automobile Show. 
Automobile Show. 


9-13—Chicago. Navy Pier. 


*Tentative. 


hat | JN Pajamas | 


“But Egbert, you always forget to pack 


your pajamas!” 


“Calm yourself, my dear Eulalia, calm yourself. 
I have only to phone The Roosevelt's special “forgot- 
to-pack-things” department and in a twinkling you 
shall behold a replica of my pistachio pajamas with 
those raspberry polka dots.” 


“Precious, I can never make up my mind 
whether you plan these things just to show off with 


your favorite hotel, or if you were born with a 
rabbit’s foot in your mouth.” 


ax 
The ROOSEVELT 


MADISON AVE. AT 45th ST., NEW YORK 


Bernam G. Hines, Managing Director 


Expensive? Not at all! Single from $4. Double from $6. 
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LL CARS—even in the lowest price field— 
are very fast today. All have modern, 
streamlined style. None, certainly, are old- 
fashioned, either in looks or in performance. 
Differences are “leveling out,’’ not only in 
hotly competitive price-groups, but through the 
industry as a whole. 
All of which is grand for the public, but 
tough on the car-salesman. He needs sales 
features now, as never before. 


Bendix, pioneer or originator of a very large 
share of the motoring advancements accepted 
as standard today, earnestly directs your atten- 
tion to the latest and strongest of all recent con- 
tributions to better motoring . . . Bendix Finger- 
Tip Gear Control. 


An independent research organization in- 
terviewed al] owners of cars equipped with 
Bendix Finger-Tip Gear Control in three metro- 
politan cities. Better than 93% of them not 
only asserted their complete satisfaction but 
said they would want it on the next cars they 
bought, too! 


Many owners of Hudson and Terraplane cars 
declare they selected those cars in preference 
to all others because of Bendix Finger-Tip Gear 
Control (Electric Hand). 


Here are their reasons: Room in the front seat 
for three—no levers to take up leg-room; easier 
shifting; smoother and quieter shifting; quicker 
getaway; safer driving because the driver's 
hands need never leave the wheel—his eyes 
need never leave the road. 


There is still adequate time to give your new 
cars this proved sales-maker. ‘Phone, wire or 
write Bendix today. 


BENDIX PRODUCTS 
CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 


401 BENDIX DRIVE, SOUTH BEND, IND. 


does sell 


“Wouldn't look at a car 
without Electric Hand.” 


gthing “Never clash gears 


aN comin m" 
The automobile. any more. 


“Great ome the chi i 
\ up 2 
are in the front seat.”’ | passed P 


\ 


a" 


/-_ 





“A grand thing for 
beginners—keeps their 
minds on the road.” 


“There’s room for 
all three of us now!" * 





ae 


‘Easier to - out of the 
front seat at the curb.”’ 


“] wouldn' t own ° 
= withow it. 


WE "PHONED THE OWNERS These are word-for-word 


statements by owners of cars equipped with Bendix Finger-Tip Gear Control 
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